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MANUFACTURED IN OUR PLANT — SHIPPED 
FRESH, DIRECT TO YOU—NO OLD FLOOR 
STOCKS — ALL NEW ITEMS FOR 1954 





Yew 100-TO-1 LIQUID FRUIT-FLAVORED BEVERAGE BASE 
© THE LOWEST COST— UNDER 15¢ A FINISHED GALLON 


® IN USEFUL, UNBREAKABLE PLASTIC PINT BOTTLES 


For Catsup, Mustard, Oil, Cream, Syrup. 
For Water canteens on hikes. 


® SAVE MONEY, SAVE TIME, SAVE SPACE 


Lowest cost, no loss from breakage, usable containers. 
Easier to mix. One dozen pints make 144 gallons. 





SPECIAL ‘‘FREE’’ OFFER — ONE DOZEN FREE with 
each Two Dozen Ordered — SAVE 50% 


Yew 1954 KAMP-PACK FOR HIKES and COOK-OUTS 


The world’s most delicious food in our exclusive, sturdy foil packets. | 
Non-perishable for years, water-proof, compact and light for travel- 
ling. Easy to prepare. ) 


@® 5 NEW ONE DAY 3-MEAL MENUS 
@ 22 NEW 1-MEAL MENUS —H - 
@34 INDIVIDUAL ITEMS —____ ~ 

Every Camper His Own Cook 
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All Now in 4- or 3-Portion Packets Nothing to Add but Water 
©) Yew SPECIAL DETERGENTS FOR CAMPS 
@ TRUSUDS — FOR DISHES AND ALL CLOTHES 
(.) A double duty detergent 
@ SPARK-L-DISH —FOR DISH WASHING MACHINES 
©) @ SANICIDE — GERMICIDAL FOR FOOD TABLES, DISHES, 
(D) REFRIGERATORS, LAVATORIES, SICK ROOMS 
() Odorless, effective cleaning, deodorizing, sanitizing agent. 


Write for Complete Injo.» n and Prices 
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Now! More Basketball Fun 


for Everyone... 


© FOR YOUNGSTERS 
@ FOR TEENAGERS 


with the AALCO 
Adjustable- Height 


BASKETBALL BACKBOARD 


NOTHING LIKE IT FOR SCHOOLS, 
CAMPS, PLAYGROUNDS 


Exclusive DUAL-SETTING Feature Lets You Fix 
Goal at Two Different Heights for Use by 
Children of Any Age or Size. Top Position 
Official 10 Ft. Height—Low Position (as shown 
in photo) 8/2 Ft. High. 

Pictured is the No. 123 Aalco Adjustable- 
Height Basketball Backboard whose exclu- 
sive Dual-Setting feature makes it the 
most useful and economical type of back- 
board on the market. The simple method 
by which height of the goal can be adjust- 
ed to meet the needs of youngsters as well 
as older boys and girls means that here is 
@ practical and money-saving solution to 
your recreational equipment problems. 
Other outstanding features: Fan shaped, 
all-weather backboard equipped with 
heavy-duty goal with net hooks, and 
orange colored ‘‘hourglass’’ net; an exclu- 
sive steel mounting bracket that holds the 
backboard two feet out from the post so 
players can maneuver under the basket 
with greater safety; 15 ft. x 3144 ins. OD 
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We Make A Complete Line of Top 

Quality Gym & Field Equipment 

e Basketball Nets 
and Goals 


@ Baseball & 
Softball Bases 


e Mat Covers 

e Wall Safety Pads 

e Trampolines 

@ High-Jump Standards 


e Backstops @ Volley Ball 
e Gym &Tumbling Standards 
Mats e Hurdles 


and many more items 
Write for New Catalog Today! 


AALCO MANUFACTURING CO. 
2733 Wyandotte Street, St. Louis 11, Mo. 

















LETTERS 


¢ ¢ 


A Step in the Right Direction 


I have read with a great deal of 
interest the article in your Decem- 
ber, 1953, issue by Julian W. Smith, 
entitled “Outdoor Education—Fad or 
Fundamental.” I think that this is an 
excellent article and very well written 

School camping is comparatively 
new in Wisconsin. Just a few schools 
have attempted to operate school 
camps. It seems that much more 
should be done in this line. As editor 
of the Wisconsin Elementary Schooi 
Principals’ bulletin, I would like per- 
mission to publish Mr. Smith’s article 
in an early issue of our bulletin. May 
I have your permission to do so? 

Edward Ehlert 


Manitowoc, Wis. 


Glad to give you permission, Mr 
Ehlert, with the author’s approval.— 
Ed. 


Line Forms to the Right 


May we be permitted to introduce 
ourselves as Swiss teachers, both oc. 
cupied with teaching since severai 
years at official schools. 

My husband is teacher in gym- 
nastics and sport (diploma of the 
university of Basle) and has acquired 
the diploma for teaching in drawing 
at high schools. Myself, I am educated 
as teacher for elementary classes and 
have also achieved a university di- 
ploma for gymnastics and spor’ 

We both are very interested 1: 
American school system; we ii: 
heard a lot of the liberty and in 
dependence of the American child 
and the good relationship bei\ 
children and teachers. These fac: 





from readers 


us the idea to look for a chance to 
come over to your country for study- 
ing the schools. The best way in doing 
this seems to us to look for a pos- 
sibility in co-working there for some 
time. Perhaps we could take part with 
a summer camp during the months of 
June, July and August. 

The main difficulty for us is the 
financial point of view. We would de- 
pend on earning the expenses of the 
journey with our work in the camp. 
Do you think that our wish will come 
fine in these circumstances? 

We shall be very glad to get your 
answer and your assistance in this mat- 
ter. 

Many thanks in anticipation! 

T. Bachofer 
Wanderstrasse 129 
Basle, Switzerland 


Suggest interested directors airmati 
a reply to Mrs. Bachofer immediately. 
—Ed. 


A Good Idea! 


The article entitled “Meeting the 
Needs of Children Through Camp- 
ing,” by Walter L. Stone, which ap- 
peared in your January issue, has 
deeply impressed me as an article that 
should be placed in the hands of par- 
ents. 

It is possible to purchase reprints? 
Rev. William R. Johnston 
Presbytery of Redstone 
Uniontown, Pa. 


‘Many other camp leaders have felt 
you do, Rev. Johnston, and we have 
i anged to make reprints available to 
m, too. Minimum order of 25 will 


t $1.00; additional copies 4¢ each._— 
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£ HOLLYWOOD'S 
FINEST, NEWEST 
20th CENTURY-FOX AND 


WARNER BROS. 16mm FEATURES! 
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Now is the time for programming camp movies, for setting up 
playdates, for getting booking confirmations. It’s time to think of 
movie nights, recreation afternoons . . . to plan ahead for rainy 
day entertainment. 

Remember, only Films, Inc., can make available for you the star- 
studded 16mm feature productions from the great studios of 20th 
Century-Fox, Warner Bros. and others. You choose from a library 
of hundreds of fresh, recent, outstanding feature films listed in the 
Films, Inc. catalog or supplement sheets . . . adventure stories, sports, 
westerns, dramas, mysteries, musicals, comedies, cartoons, historical 
epics and spiritual themes . . . . for example, here are but a féw 
out of more than 500 Films, Inc. titles available to you: 


HISTORICAL DRAMA 
AND ADVENTURE 


“Pony Soldier” (color — b/w) 

. Tyrone Power, Cameron 
Mitcheil, Penny Edwards ...A 
picture for adults as well as young 
action fans. It is a simple, straight- 
forward story treating the prob- 
lems besetting a tribe of Cana- 
dian Indians in the uncertain 
days of 1876—when reservations 
were new and trust in white men 


CORNEL CONSTANCE 
WILDE - SMITH 





. . Cornel Wilde, Constance Smith 
was not easily had. 82 minutes. | Conk Vite wiaanin 


“Thief of Venice” . Maria | his rightful title by fisticuffs and 
Montez, Paul Christians . . . A|a treasure hunt into Guatemala. 


tale of 16th century Venice filmed | Wrapped up in t>’s production 
almost entirely in actual Venetian |is a tempesious romance and 
locales — filled with suspense, in- | added ingredients to lift it above 


trigue and action. 91] minutes. | other. of its type. 93 minutes. 


“The Crimson Pirate” .. . Ad- |“The Iron Mistress” . . . Ro- | 


venture Drama . .. Burt Lan- | mance Adventure. . Alan Ladd, 
caster, Eva Bartok, Nick Cravat. | Virgtiia Mé Joseph Calleia. 
104 minutes. 110 minutes. 
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WESTERN DRAMA 


“The Silver Whip”. . . Dale Rob- 
ertson, Rory Calhoun, Robert 
Wagner . . . Hard riding and 
straight shooting by top Holly- 
wood stars. The exciting story is 
photographed against a rugged 
western panorama. 73 minutes. 


Ce 
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PATRICE WYMORE - DICK WESSON - pause cance 
LUMA ROMAY - scaccanar ov SOHH TWIST + oxccres or FEUE FEIST 
“The Man Behind the Gun”... 
Randolph Scott ...A hard hit- 
ting story of Los Angeles in the 
days before the Civil War when 
Confederate sympathizers tried 


to separate Southern California 
from the union. 82 minutes. 


“Springfield Rifle” (color and 
b/w) ... Historical Drama .. . 
Gary Cooper, Phyllis Thaxter, 
Lon Chaney. 93 minutes. 


“Cattle Town”... Western... 
Dennis Morgan, Philip Carey, 
Amanda Blake. 71 minutes. 











| MUSICAL COMEDIES | COMEDIES 


“The ‘I Don’t —— Girl” (color 
—b/w) ... Musical Drama... 
Mitzi Gaynor, David Wayne... 
A thoroughly happy musical with 
the life and times of a “madcap” 
Eva Tanguay providing the in- 
spiration. 78 minutes. 


“Stop, You’re Killing Me”... 
Broderick Crawford, Claire Tre- 
vor... The late Damon Runyon’s 
famous story brings to the screen 
the fast-paced gangster comedy 
about the fabulous muggs and 
molls of the early thirties. 

86 minutes. 


“The Jazz Singer” . Danny 
Thomas, Peggy Lee ... A mov- 
ing drama about conflict between 
a father and son. The son, a suc- 
cessful jazz singer, saddens his 
father who wanted him to con- 
tinue the family tradition by sing- 
ing as a Cantor. The resolution of 
this conflict is a story filled with 
human emotion. 107 minutes. 


“Stars and Stripes Forever” (col- 
or) ... Musical Biography ... 
Clifton Webb, Ruth Hussey... 
Story highlights the career of John 
Philip Sousa, the composer band- 
master who became a legend in 
his own lifetime. Superb music, 
grand color, a never-to-be-forgot- 
ten bit of Americana. 89 minutes. 
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“Abbott & Costello Meet Cap- 
tain Kidd,” “My Pal Gus” and 
many others including Porky Pig 
and Bugs Bunny Warner Bros. 
color cartoons. 














WRITE TODAY FOR COMPLETE INFORMATION 


Take advantage now of Films, Inc. special movie rates for camps. 
Book a minimum of eight films for as little as $11 a showing. See 
the sliding scale of rental rates printed on the inside cover of your 
Films, Inc. catalog. Request your catalog now! It’s Free! Just fill. 
out the form below for immediate action! 





films incorporated pep. c-54 
1150 Wilmette Avenue, Wilmette, Illinois 


Gentlemen: Please send your latest catalog of Films, Inc. entertainment 
features. 


Name 





Camp or Organizatio 





> 
a. 
a 
bo | 
1) 
“ 
A 
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write or call your nearest Films Inc. Exchange 
Chicago (Wilmette) * New York ¢ Atlanta 
Dallas * Hollywood °¢ Portland, Oregon 
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‘[ wouldn't open camp without 


"INDIAN 


eRe PU RARPS Says Ralph L. Williams, 


Director Camp Cardinal for 
Girls, Rome, Ohio. 



















Mr. Williams, whose camp is in the 
: | heart of a heavily wooded area with 
Wee, : | many frame buildings, knows the 
= i need for fire protection. That’s why 
he chooses Indian Fire Pumps... the 
p——="Gmw. same back pack extinguishers en- 
an | 4 dorsed by fire 

7 depts. and fores- 
Ndsssuin-adeetele ee Oaty none 
seam welded. No water used... 


leakage. 5 gal. ca- yg chemicals. 
pacity. 


And other Camp Directors say THIS: 








“We have 18 INDIAN FIRE PUMPS strategically located. 
Wouldn’t be without them.” 

Merrill ]. Durdan, Director 

Camp Conrad Weiser, Wernersville, Pa. 
“I use INDIANS to protect 50 acres of camp and consider 
them indispensable.” 

Rev. R. Carl Stoll, Owner 

Camp Twa-ne-ko-tah, Chatauqua, N. Y. 
“Wouldn’t dream of opening camp without our INDIAN 
FIRE PUMPS. They’re the best.” 

Ernest M. Grosser, Director 

Camp Hawkeye, N. Royalton, Ohio 


D. B. SMITH & CO. 


PACIFIC COAST BRANCHES 


Fred E Barnett Company 
yitlth we Bth Ave 
Portland, Oregon 


Hercules Equipment & 
Rubber Company, Inc 
435 Brannon Street 
pTelsmaaelslal ta: Mam @-lilielailt: 


Seattle, Washington 
Fred E Barnett Company L N Curtis & Sons 
600 Spring Street 
GFetiileh ist cel ht Wm @la Telels 


Roy G. Davis Company 
1355 S. Flower St. 
Los Angeles 15, Calif. 


Salt Loke City. Utah 





SMITH INDIAN 
DRINKING WATER AND 
| SUPPLY TANK 

Indispensable for hikes, 

canoe trips, etc. Many 

uses. Sturdily built for 
long service. Needed in 
every camp. 





Mill & Mine Supply Co. 
2700 Fourth Ave. South 


426 W Third Street South 





(Descriptive folder onreqves'’ 


417 MAIN ST. 
UTICA 2, N. Y. 


CANADIAN 
AGENTS 


Fleck Brothers Limited 
110 Alexander Street “i 


Par. tbe 
Voncouver,B CC. Cond@ey” Sis 
' é. we 


C E Hickey & Sons ts Tae 


a ’ pi 
Homilton Conada@wee 4 es 





AUTHORS 


... in this issue 


DR. BUELL G. GALLAGHER in- 
spired the opening session with his 
thoughts on Camping in Relation to 
World Leadership. Dr. Gallagher is 
president of City College of New 
York. 


GRAENUM BERGER, who thrilled 
conventioneers with his talk on “Re- 
thinking Camp Programs,” is Consult- 
ant on Community Centers and 
Camps, Federation of Jewish Phil- 
anthropies, New York City. In this 
capacity, he acts as supervisor and co- 
ordinator of 31 community centers and 
day camps and 18 resident camps. 


GEORGE FAUERBACH, who con- 
ducted the kitchen clinic for new di- 
rectors, is an associate with Slater 


Systems, Philadelvhia, Pa. 


DR. RUDOLPH WITTENBERG 
has an extensive background in child 
guidance, community and group work, 
and is presently associated with the 
New School for Social Research, New 
York City. He is the author of “So 
You Want to Help People,” a help- 
ful guide to camp directors and social 
workers. 


JACK A. CHELEY is director of 
the Cheley Colorado Camps, a series 
of eight separate camps. His broad 
camping and administrative experi- 
ence makes him well qualified to 
speak on recruiting methods and ma- 
terials. 


DR. CORNELIA GOLDSMITH is 
chief of the Division of Day Care and 
Foster Homes, Bureau of Child 
Health, New York City Dept. of 
Health. 


WILLIAM DWORSKI directs 
Camp Adventure, Ridgefield, Conn.; 
i. {§ GOODRICH is director of Trail 
Hiozer Camps, formerly the Life 


nps. 


IR. TAYLOR STATTEN JR. is 
ctor, Dept. of Psychiatry, The Chil- 
-n’s Memorial Hospital, Montreal, 
anada. He is the son of the founder 
the Taylor Statten Camps in 
anada. 
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From Two Special Interest Sessions 


Discipline Is Freedom 


By Dr. RupoLpH WITTENBERG 


AMP DIRECTORS and counse- 

lors should not confuse disci- 
pline with punishment in dealing with 
children. Camping ofhcials should use 
their attractive camp sites and varied 
programs to aid in the development of 
the right degree of inner control over 
destructive drives so that superimposed 
and restricting punishment can be 
avoided. In a democratic group cen- 
tered camp, discipline is freedom, 
while in the highly competitive au- 
thority centered camp, discipline 1s 
conformity. 

Discipline is not an emergency 
measure, but a slow process of growth, 
beginning in infancy, to which skilled 
counselors can contribute provided the 
climate of the group and the bunk- 
unit permit it. Where camps stress 
color wars and use children as sales 
objects in parents’ shows, unrealistic 
ideas of superiority and success are en- 
couraged. The individual group will 
reflect the lack of discipline but may 
show conformity and appear orderly 
—like a Hitler Youth Troop. 

The “peer group” is a better me- 
dium for the development of disct- 
pline than the individual counselor 
or parent. The successful operation of 
some bunks or cabins can be attributed 
to the ability of the counselor to direct 
the drive of the young people under 
his care to the drive of the group and 
thus give up some of their individual 
wishes. 

Both wholesale permissiveness and 
emotional blackmail are anxiety pro- 
ducing because both fail to support 
the struggling ego in _ adolescence 
which is torn between re-activated n- 
stinctual wishes and a failing inner 
control mechanism. 

We should caution against the fash- 
ionable assumption that camp 1s good 
for all young people. With the over- 
emphasis on group adjustment, ouic¢ 
tends to forget that many your 
people are well adjusted who do not 
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mingle a great deal. Popularity can 
be a very good cover-up for super- 
ficiality and inability to be with your- 
self. Where young people have been 
accepted by camps when they are 
really not ready for group experience, 
everybody suffers. 

Counselors should be realistic about 
the limited time most children spend 
in camp. You cannot change patterns 
that took 10 or 15 years to develop 
in a few short weeks. Counselors 
should not turn into amateur psy- 
chiatrists. The counselor’s job is to 
reach the individual through the 
group and not to get involved with 
discipline problems of individuals 
which require sustained individual 
work and training. 

Many so-called discipline problems 


are in reality due to faulty “intake” 
and become the responsibility of the 
camp directors and administrators. It 





Dr. Rudolph Wittenberg with chair- 


man of the meeting, Dorothy Cramer. 





is necessary to be selective in the in- 
take of children into the camp, or else 
you must add well trained and 
qualified personnel to the staff to deal 
with young people whose difficulties 
exceed the range of handling of group 
workers. 





Camper Councils 


SESSION DEVOTED to camper 

councils was led by Mrs. Ruth 
Teichmann, director of Program Dept., 
Camp Fire Girls. 

She began by asking a group of 
five campers to tell in their own words 
something about the structure of their 
camp councils. Based on their remarks 
and on other experiences of directors 
in the audience, several salient con- 

Lusi were reached. 

In camps where a camper council 

unctions best and has a definite place, 
decided, it has a set time to 

ind certain counselors are as- 

to the group. Children work 

‘1 small groups; they seem to 
1emselves in large groups and 
even disregard camp rules. It is 

ant for the executive board to 


— Jor What? 


have definite plans for the council and 
not offer lip service. 

It is good experience for all chil- 
dren to be members of a camper coun- 
cil; yet often those who usually par- 
ticipate are the very ones who do not 
need this group experience. It is all 
right for 11, 12 and 13-year-olds to 
meet with the 15-to-17-year ‘age level. 

Some camps use councils to plan 
all program activities; others to plan 
only big events. In some cases, the 
council can only make suggestions. 
Other areas in which camper coun- 
cils have been used are in the opera- 
tion of the camp store, to give sugges- 
tions on the type of equipment used, 
in deciding how to spend excess money 
in the budget, and occasionally in set- 
ting up safety measures. 
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From a talk at a Special Interest Session 





Murray Singer with Dr. Cornelia Goldsmith. 


Parent Education and Orientation 


By Dr. CorNELIA GOLDSMITH 


HERE IS NO one interested in 

camping who isn’t aware of the 
way in which the camping movement 
has grown. It is part of a very signi- 
ficant movement. Some people, aware 
of its weaknesses, refer to it as the 
“camping industry.” It is a movement, 
an “industry” involving increasing 
numbers of people. 

It is a group that is beginning to be 
vocal — that has had parent educa- 
tion from the inside, not the outside 
— a growing group of parents who 
have been campers themselves, and 
who are now adults facing the dilem- 
ma of placing their children in camps. 
Although at present this is a small 
group, it should be able to tell us 
significant things about parent orienta- 
tion and education, if not techniques. 

Young parents say: 

“With this growth in camping, you 

can get such wonderful information. 
I have sent for many booklets which 
are fascinating to look at. But my 
friends tell me you can’t go by 
brochures any more. The description » 
words and photographs may or may 
not be the true facts. How can we 
select from these brochures the camp 
that tells us the true story? Can we 
get a better service if we pay more for 
itr” 
My answer is “You can’t.” That ts 
not the basis for judgment. Some of 
the least expensive camps offer the best 
service. 
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No camp director can educate pa- 
rents, who are not educable, in regard 
to any camp. This is not one-sided. My 
own experience of camping came 
through education, the kind that con- 
vinces you education is not one-sided, 
but is a process in relationships, and 
camping cannot be thought of as an 
isolated activity. It involves the rela- 
tionships with parents before camp 
opens, after it opens, after it closes, the 
relationships among the staff from the 
director down the line to whomever 
may be at the bottom of the ladder. 
Every person is involved in one of the 
invisible threads that lead back to 
every home. 


Your camp community—what they 
think of you—goes into the school 
community and living community of 
every child who attends camp. This 
is where your brochure holds water or 
not. Integrity in the representation of 
the camp is all-important. 


Pre-camp interview 


No camp director should take a 
child without knowing as much as 
possible about the child. No parent 


knowing as much as possible about th. 
camp. Parents should visit camy 

ing the operating season. Ott 
pre-camp interview should bx 
enough before the season so tha! 
interview can be unhurried. Whe 
possible, the interview should | 


in the child’s home. The dire 





should gather data in advance regard- 
ing child’s background, school, doctor. 
Whenever possible interview should be 
timed so that child is not listening to 
himself being discussed. 


Films should not show just the 
glamor of camping, but get closer to 
the eyes that will see the intimate liv- 
ing conditions at camp. Show what 
happens to a child if he is sick at 
camp; show interiors of living quar- 
ters, beds, washrooms. What happens 
when you write letters? Do you have 
to? Are they going to be censored? 
Show “science of living” type of pic- 
tures, how you understand children. 
Give reassurance in type of pictures, 
depicting life you live with children 
in camp. 

There has been too much glamoriz- 
ing, too many fronts, too many show 
places. Suspicion has been created be- 
cause of applying big business tactics to 
camping. Techniques isolated and 
alone are valueless unless geared into 
total dimension of camping. We are 
dealing with human beings who de- 
pend on their feeling of assurance. 


Reunions 


The average camp reunion is a 
“lure.” A parent’s comment after at- 
tending a reunion with her child: “My 
chiid had a wonderful time and we’re 
both exhausted — but, of course, the 
director got the contract signed.” This 
does not need to be the case of all re- 
unions. Another type might be a series 
of parties held in the homes of chil- 
dren of their individual groups, or 
little get-togethers during the winter 
months, with some participation of 
camp staff members. 

Standards in camping are inevitable. 
They will allow for flexibility, variety, 
different philosophies, points of view 
in different kinds of camps. For a dem- 
ocratic approach to camping, we must 
be aware of the particuiar child our 
particular camp can service particular- 
ly well. We must not try to funnel 
every child into our camp in order to 
fil! “our quota.” We must be broad- 
rninded and generous enough to admit 
(oO a parent that another type of camp 
will meet her child’s needs more satis- 
factorily. 

\Ve camp directors have been work- 
‘ng too much with techniques and 

forgotten children. 
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From a talk before the Third General Session 








AMPING IS SO much a part of 
C our culture that anyone who is 
deprived of this opportunity may ac- 
tually be said to be under-developed, 
like a family which does not own a 
phone, a radio or television set, a car 
—or our universal, free education. 

The recent census of “Camping at 


Mid-Century” concludes with this 
paragraph: 
“Organized camping out-of-doors, 


under good leadership . . . should be 
the rightful heritage of all children. 
Inability to pay, cultural background, 
geographic location of the home, and 
physical or emotional handicaps should 
not prevent children from having a 
camp experience. The time is not too 
far off when a camping experience 
will be considered a normal part of 
the educational and recreational ex- 
perience of every American child.” 

There are so many varieties of 
camps—12,600 plus, by the last sta- 
tistical estimate, serving approximately 
4,000,000 campers. They are owned 
outright by private individuals who 
have a hundred and one motivations 
for operating such enterprises; or else 
sponsored by a variety of organizations 
—religious, ideological, medical, psy- 
chotherapeutic, naturalistic, recrea- 
tional, agricultural (which could vert- 
tably be recited as a Gilbert and Sul- 
livan chant,) each with its special 
brand of programming. 

When I ran down this catalog of 
diversified camp opportunities, with 
the prodigal specialized activities 
(which I one day started to list from 
A to Z, and enumerated over 100 
items,) I felt that the imagination 
of every camp director had been 
ficiently exercised for me not to re)» 
them here. In any event, they can | 
found in many of the good books 
camp program. 7 

After all, when a camp director 
schedule an indoor roller skating p.°' 
on a beautiful day in mid-August. 


] 
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be that 


By GRAENUM BERGER 


when no human being ought to be 
permitted indoors, any further addi- 
tions to the register of camp activities 
might be only to encourage capricious 
novelty. 

I would prefer to think unstatis- 
tically of camp programs in Helen 
Haskell’s lucid foreword to “Summer’s 
Children:” 

“Less hampered by tradition than 
formal school systems and with more 
hours ‘in each day, camps can give 
a child space and time for his rest- 
lessness, a scope for his jokes and 
fun, and a chance for unscheduled 
explorations. In a world geared totally 
for his own age group, the young- 
ster’s own plans can be considered, 
his help respected, and his happiness 
and security . . . increased. Camp can 
24-hour-a-day community 
where more insight into group living 
and responsibilty can be learned than 
in a whole academic year.” 

Have there been any _ noticeable 
trends in camp programming in the 
past 15 years? I say 15 years because 
it was with the lifting of the depres- 
sion that we sloughed off fear of 


thinking and raised our program 
sights. 
There is said to be a_ noticeable 


return to the elemental aspects of 
camping—living in the great out-of- 
doors. How does this trend square 
with the elaborate equipment which 
has been constructed in recent years 
that has veritably converted many 
camps into luxury hotels or over-pro- 
child care institutions—where 
nature has been tamed even to well- 
trurnecd hedges, black-top walks, 
fen -o hem children in. 

There is said to be an increased, 
actually aroused interest in the 
widivicual child—the whole child as 
zainst the so-called earlier pre-occupa- 

2 with his parts, parts to be tanned 


tected 


RE-THENAING CAMP PROGRAMS 


by the summer sun, parts to be taught 
skills, manners, how to make friends, 
how to have fun. 

Is individualizing possible with the 
ever increasing camp census and the 
massing of large numbers of children, 
despite our efforts to remodel and de- 
centralize buildings, equipment and 
personnel? 

There is the insistent propaganda 
that campers are now learning things 
in the here and now, that programs 
are geared to age levels. But for how 
many camps is the program anything 
more than a duplication of what they 
are doing—and often doing much 
better in. the city from which the 
camper came? How much program- 
ming is just canned, with just enough 
change from year to year so that 
the camper, whether he goes to an or- 
ganizationally sponsored camp or one 
under privately owned auspices, will 
be wooed back? 

I’ve seen camps for children that 
constructed sand boxes and imported 
special gravel, when hundreds of acres 
of native earth just cried for the 
digging; many have erected expensive 
ladders and slides, when every tree 
begged to be shinned; most have craft 
shops loaded with materials that re- 
quired less imagination to assemble 
than even a mentally retarded child 
can muster; while native minerals, 
clay, vines, lumber, leaves and flowers 
were at hand for nothing, waiting to 
be turned into an object of a child’s 
unique creation. 

I’ve seen children loaded down with 
expensive sleeping bags, torn to 
shreds by careless dragging over the 
rough terrain, when a simple staging 
area might have been developed to 
train not only the camper, but the 
counselor, too, how to roll a proper 
pack, or better yet, how to use simple, 
lighter, less bulky equipment, before 
going on a mere overnight trip. 

There is a great deal of discussion 
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about securing leadership that under- 
stands not only individual and group 
behavior, but comprehends how to 
program as well. Unfortunately, such 
paragons are always in short supply; 
more modest expectations from staffs 
geared to much more modest program 
and achievement plans would go a 
long way to make camp programs 
the leisurely, beneficial experience that 
should be at the heart of our service. 

There is much conversation about 
the educational influence of the camp 
director. In many camps, and _par- 
ticularly in the organization field, the 
only permanent worker with a sus- 
tained relationship to the camp from 
year to year is the camp director. 
How much educational infuence can 
he communicate if he himself is not 
attuned to program or to teaching di 
rectly on the job? 

Is not the typical camp director 
likely to be today’s successful, harried 
administrator, so bogged down before 
and during the camping season with 
the kitchen, construction, finances— 
that the responsibility of programming 
is left to some other person whose 
qualifications are usually superbly aca- 
demic, but who may be new or inex- 
perienced in the ways of children, in 
the capacities of untried, ever-changing 
staf_—while both camper and coun- 
selor are looking for some more solidly 
guiding direction and substance in this 
drifting contemporary world—and in 
the opportunities afforded by a camp- 
ing environment? 

Essentials in Programming 

Camp programming to be meaning- 
ful must meet the tests of: 

1. Spontaneity. 

2. Planning for a living, not aca- 
demic, situation. 

3. Work responsibility shared by the 
entire group. 

4. Organic relatedness of all ele- 
ments. (Crafts in camp is practically 
meaningless unless it deals with actual 
construction or the production of ob- 
jects of quality by hand and by the 
exercise of imagination.) 

5. Leadership which offers a dis- 
ciplined freedom. 

6. Enthusiasm which, when genuine 
and not artificial, gives vent to the 
creativeness of speech and song and 
dance. 

Camp directors must be program 
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people. Their quarters must be filled 
with music, art and literature. Their 
houses must be in the midst of the 
campus, accessible to the lowliest, the 
newest, rawest counselor recruit. A 
staff lodge is not a substitute—for its 
purposes are altogether different. A 
director’s cabin should not be only 
for his family, higher echelon staff, 
the favored few who probably need 





Graenum Berger 


him least. It should be the village 
store, and out of the richness of his 
store of knowledge, his own cultural 
predilections, his own ideas—which 
are his only sanction for working with 
people in an educational and/or thera- 
peutic setting, all should share. 

In this fashion, ideas do not just 
trickle down to the camper, but a 
climate is breezed into being which 
makes for receptivity to the values we 
so honorably esteem, but do not al- 
ways take the trouble to impart. Pro- 
gram translation is possible when the 
director square dances with the camp- 
ers—and occasionally calls a set. 


Program translation is _ furthered 
when the director hits a long ball, 
or strikes out. 

But where is he to find time? There 
are so many things to do—which 
never get done. 

Better to engage a staff to do some 
of the other things—although I have 
a hunch many things might not be 
necessary if we got off our adminis- 
trative high horses. For the camp di- 
rector must really know his camper 
if he is to be educationally effectiv 
and the way to know them 
merely by intake interviews. 
through conferences with anxious | 
ents when he may confuse selling \ 








learning, not by reading reports or 
talking to counselors, unit heads, spe- 
cialists, or head counselors—although 
ail of this should be done in an eco- 
nomical manner—but more _ impor- 
tantly by sharing program experiences 
with counselors and campers. A light 
touch here, a suggestion there, spoken 
with real authority which is born out 
of the respect and prestige which a 
director enjoys when he knows his pro- 
fession. 

I’ve seen enough camps where this 
is practiced successfully, that I would 
be inclined to evaluate a camp almost 
on this single factor alone. How 
closely does the director move around, 
participate in and influence the pro- 
gram of a camp? 

Facilities and Program 

Finally, I want to speak about the 
relationship of facilities to program. 
From visits to many camps, I often 
wonder whether what we really sell 
parents is something more than build- 
ings and equipment, with all of their 
attendant conveniences. 

I do not believe that the only good 
camps are those which have no build- 
ings—but I am fearful that we are 
choking ourselves and our campers 
with facilities. Private and organiza- 
tional camps are putting more and 
more money into facilities and don’t 
always have too much left for staff. 

One cf the best craft shops I ever 
saw had only a strip of canvas for a 
roof—and then only to cover the forge 
—and shelter the axes and tools—and 
what an array of things were being 
worked on. Things that no city child 
had ever witnessed or wrought before. 

These, then, are the elements which 
can make camp programming some- 
thing more than play pastimes at a 
vacation resort. 

Camp programming depends on di- 
rectors who want to give children and 
staff the fullness of their accumulated 
experience and wisdom. 

Camp programming depends on 
counselors who are fired by a director 
with the zeal to translate long lists 
of activities into genuine fun—to build 
strong individuals, to nurture group 
life, to extend the boundaries of man. 

Camp programming depends on 
facilities and equipment which are not 

complex, but that they can be ma- 

‘pulated and belong to the campers. 

‘il this we must rethink about 
“4D program if we are to give the 


“).ping consumer his full money s 
worth, 
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CONSERVATION 


In Camp 


AMP OWNERS must _ become 
C seriously interested in the field of 
land management because of the wild 
lands and natural resources they con- 
trol. At the same time, camp people 
are the leaders in teaching children 
not only enjoyment of the out-of-doors, 
but also proper care of the out-of- 
doors. In this vein Catherine Ham- 
mett opened a session on “Conserva- 
tion in Camp Programs.” 


Taking the reins from Miss Ham- 
mett, William Randall of the Dept. 
of Recreation, Univ. of Illinois stated 
that conservation is not the same thing 
as preservation, but rather is wise use. 
It is all right to cut a tree... if you 
are not starting a train of soil erosion. 
Nature should not be a specialized 
activity in camp, but rather should be 
integrated with a total program. (For 
example, a marine biologist on the 
waterfront will stop the flutter kicking 
so that swimmers may observe a great 
blue heron.) The most necessary quall- 
fication of the good counselor is his 
interest in nature, which is as impor- 
tant as special training. Not all coun- 
selors can be ecologists, but they can 
have an attitude of concern for the 
details of the out-of-doors. 

These are some practical ideas in 
programming: 


Program 


1. Aquatics—use of fish-scopes for 
studying underwater life. 

2. Fishing—plan a trip to a fish 
hatchery. 

3. Arts and crafts—use natural ma- 
terials. Some directors shy away from 
this because it seems too difficult for 
campers; actually there are many 
simple things that can be done, but it 
is important not to destroy the source 
of the materials. 

4. Sketching and photography—use 
natural subjects. 

5. Campfires and story telling—sug- 
gested books: “Fire” and “Storm” by 
George Stewart. 

6. Trips—to fire lookout tower; to 
forest nursery. 

7. Tree planting—as long range in- 
terest for campers who return later to 
note growth. 

8. Orienteering—cross country rac- 
ing with map and compass; campers 
love it though it is not much men- 
tioned in camping literature; orienteer- 
ing textbook by Macmillian is coming 
out soon; Silva, Inc., LaPorte, In- 
diana have a free film, compass and 


books on orienteering; Boy Scouts 


have packet of games and equipment. 

Julian Smith, of Michigan State Col- 
lege, Dept. of Recreation observed that 
the more unlabeled the study of con- 


servation, the more effective the re- 
sults. We must not start out by lec- 
turing. The development of attitudes 
depends primarily on direct experience. 
This is one of the most important 
discoveries in conservation education. 

Drew Chick, of the U. S. Park Serv- 
ice pointed out that there are no set 
rules on how to use the out-of-doors, 
though it is important to use pathways 
through the camp site so as to save the 
ground cover. Erosion should be 
checked wherever it appears. The key 
to good nature programming is im- 
agination and ingenuity. The problem 
of the “general run of counselor” 
is crucial; counselors should receive 
good training for trip work. No chil- 
dren are too young to begin develop- 
ing right conservation attitudes. 

From his experience with the U. S. 
Forest Service, Milwaukee; Ray Bas- 
sett suggested that conservation educa- 
tion is akin to salesmanship. The steps 
are: 1. Gain attention; 2. Create in- 
terest; 3. Motivate desire; 4. Close 
the deal..Campers should, respectively, 
look — see — understand — appreci- 
ate. 

Out-of-camp trips prompted these 
further ideas in conservation and na- 
ture study from Eugenia Parker of 
Camp Blazing Trial. Campers should 
learn to use natural foods. To gather 
firewood for cooking, they must learn 
to spot dead trees and also the tech- 
nique for utilizing the wood. Certain 
wood is excellent for carving; look 
for artistic possibilities in driftwoods. 
Watch for fossils and iron deposits 
(can mix the latter with grease for 


make-up). 





Religious Programming 
In the Inter-cultural Camp 


ELIGIOUS PROGRAMMING in 
R the Inter-cultural Camp was the 
topic discussed at a session hi 
Dr. Allyn P. Robinson, of the ‘ 
mission on Religious Organiza. \ 
National Conference of Christians «' 
Jews, as speaker. 

The responsibility of the 
cultural camp is to help people .cor 
to live more in harmony without 
pelling uniformity, Dr. Robinso1 
served. That demands special ski : 
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If we look at where we get our 

prejudice, we get a cue as to the 

of camp. We acquired our atti- 

des not from books, not from as- 

‘ailing in a group. We got them fun- 

imentally from the basic groups with 

we were a part—the family 

, the play group, the basic com- 

-y groups. It’s the group experi 

that makes us what we are as 
attitudes are concerned. 

» intercultural camp is a terrific 


‘ 
~ 


source for good or bad . . . a group 
that can change or re-enforce preju- 
dices. You can use film, techniques 
like role playing, etc., but funda- 
mentally, the counselor and the di- 
rector are the key. If counselors see 
need, and then opportunity, results oc- 
cur. 


We are in the midst of a revival 
in religion and all are going to find 
more demands upon us. We should 
not impose anything, but should try to 
find the needs of the young people 
and find what we can do that will best 
help them grow in their rights as 
democratic citizens. 
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From the Second General Session 


Insights into Group Behavior 





Dr. Stanford Kight, left, with Professors Stephen M. Corey and Kenneth F. 


Herrold, who conducted the session on “In Sights Into Group Behavior.” 


HE SECOND GENERAL éses- 

sion demonstrated the use “role 
playing” might have in a camp situa- 
tion. The performance was patterned 
after laboratory sessions conducted at 
the National Training Laboratories at 
Bethel, Maine. The aim of these ses- 
sions has been to bring about changes 
in human relations particularly through 
face-to-face experiences 1n groups. 

Leader of the session was Dr. Stan- 
ford Kight of the Fels Group Dy- 
namic Center of Temple University, 
assisted by Dr. Stephen M. Corey and 
Professor Kenneth F. Herrold, both of 
Teachers’ College, Columbia Univer- 
sity. 

“In order to train people effectively 
for improved human relations _be- 
havior,” said Dr. Corey, “they have to 
be given some opportunity during the 
training to practice different kinds 
of human relations behavior, and see 
what the consequences are. It 1s 1m- 
portant to practice these different kinds 
of human relations behavior under cir- 
cumstances that aren’t quite so crucial 
or aren’t quite so threatening as real 
job situations. We are proposing tht 
it might be interesting to add to the 
camp director’s repertoire of training 
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methodologies and to personnel confer- 
ence or the discussional staff meetings 
the technique of role playing.” 

The setting for the demonstrations 
was a camp staff meeting. Six coun- 
selors were each briefed to act and 
think and speak as a specific type of 
counselor might. The imaginary epi- 
sode centered around the problem that 
young counselor Sam was a rather 
strict disciplinarian with his children, 
while next door to him was a cabin in 
charge of Joe, an older counselor who 
allowed his youngsters quite a bit 
of freedom. The campers from the 
cottage under the supervision of the 
counselor who believed in a lot of 
decision making by the youngsters 
were causing a lot of trouble in the 
cottage under the supervision of the 
counselor who believed in more strict 
discipline. 

The six counselors were st ec’ 
to the leadership techniques oc: 
types of directors. One of the di 
was a very directive person—he 
the way counselors had to behave | 
they were to get along in his cam; 
The second one was the persuasive 
type—a bit on the fraternalistic sid 
who believed in team spirit and ever) 








body working together. The third di- 
rector believed in trying to get the 
problem on the table, trying to en- 
courage members of the staff to expres: 
the way they really felt. 

After each director had an oppor- 
tunity to work with the same set of 
counselors, the discussion was open to 
a group of observers (who might 
represent the rest of a staff in actual 
use) and also to the audience. It 
was interesting to note the different 
reactions to the different types of di- 
rectors . . . some counselors liking one 
type and others another. 

It was generally felt that this tech- 
nique could very well be used by di- 
rectors in their pre-camp staff training 
meetings to very good advantage, to 
acquaint counselors with problems they 
may come across in the course of 
the summer. It is important to note 
that such a training session doesn’t 
necessarily have to involve a problem 
actually in existence, but it may be 
a problem that might develop in which 
a director may be anxious to have his 
staff familiar. 





Program 
lor Teen-Agers 


PROGRAM FOR the teen-ager 

or adolescent should give him or 
her choice of activity, a feeling of ac- 
complishment; something that will be 
creative as well as constructive, and a 
chance to become independent as well 
as constructive. These aims were out- 
lined by Dr. Ernst Bulova in telling 
about his Bucks Rock Work Camp at 
one of the Special Interest Session. 

A coeducational camp for teen-agers 
will give the adolescent a chance to 
work with the opposite sex, thus 
creating a more natural relationship. 
Too many camps try to have social 
functions which are not desirable be- 

se the adolescent boy, as a rule, 
1 younger, shyer individual than 
girl of the same age. This always 
ites an awkward situation. 

ome activities which are offered 

cessfully at Dr. Bulova’s camp are 

ning, athletic skills, music, photo- 
phy, construction projects and dra- 
atics. 
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From a Special Session 


A Creative Approach 
to the Arts 


VERY FINE discussion and dem- 

onstration program was conduct- 

ed by Charlotte Perry and Portia Mans- 

field, co-directors of the Perry-Mans- 

field Camps, Steamboat Springs, Colo., 

on the topic “A Creative Approach 
to the Arts.” 

The art leader with a creative ap- 
proach, it was pointed out, is very 
important to the camp program. A 
creative approach by the child is also 
important. Discipline (technique) is to 
be stressed. Technique gives conf 
dence to the child. A film illustrated 
how simple, basic movements, such as 
those of birds, kittens, water, could 
be developed into technique. 

Using a demonstration group of boys 
and girls, Miss Perry explained how 
the creative approach could be worked 
into camp dramatics. The method used 
was one that called on the resources 
of the child rather than the demands 
of the teacher. The group demon- 
strated how the senses, such as touch 
and taste were called on as one ap- 
proach. The children were, for ex- 
ample, told to wash their hands with- 
out the use of soap and water, to pull 
imaginary heavy objects, or eat sour 
food. 

It is important to involve all chil- 
dren in a dramatic program—if not as 
actors, then as designers or stage crew. 
The important thing is to avoid a 
concern only with the results of pro- 
duction rather than with the steps by 
which results are achieved. 

One of the results of working 
creatively in the arts is an enrichment 
of living through enriched sense ex- 
periences—seeing, hearing and feeling. 
An artist is never through being 
acutely conscious of his world. He is 
constantly stimulated by what he sees 
and hears and reasons out. The giit 
of art is the gift of living with aware- 
ness and sensibility. If the dr 
counselor can succeed in openi>y (iis 
rich world: of art, he will have inade 
a lasting contribution to finer living 
for his campers. 

The complete text of Miss 
talk on “A Creative Appro 
Camp Dramatics” will appea 
forthcoming issue of Camping 
zine. 
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Every camp and school director, every arts and crafts instruc- 





tor knows how much pleasure fine leather can add... yet how 
little it adds to the cost of your program. For tooling, carving 
“or staining, there’s nothing finer than Sterling Oak Steerhide in 


that matchless rich, light russet color, prized by craftsmen. 


ASK FOR 
STERLING OAK, 

BRAND OF 
FINEST LEATHER 





for name of nearest dealer, write 
SIDNEY Tanning Co., Sidney, Ohio 
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Sig, new craft catalog. Send 50c to 
cover cost of handling and : mailing. 
Refunded with first order of $5.00 or 
more. Special consideration given camp 


aad institutional inquiries. 
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ORDER YOUR COMPLETE CRAFT SUPPLIES 
FROM ONE SOURCE — THE EASY WAY - . 
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Suite 1304, 528 S. Spring St. 


Los Angeles 13 California 
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CAMPERS GO OVERBOARD 
for CANADA DRY 





Ready-to-Use* Beverage Bases 














Save money on paper 


yoursele t0 — cup requirements—“‘at cost”’ 


through Canada Dry. 





e Assured Acceptance Onange 


e Economical Purchasing 


e Guaranteed Quality e€ 
e Simplified Preparation LeMmore— _Yinte 
# ONLY $29.95 del. ae a 











CANADA DRY G'!NGER ALE, INC. 
100 Park Avenue, New York City 
Phone: LExingtes 2-4300 


*No additional 
sugar required. 
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Small Group Camping 
In the 


Out-ot-doors 


By Lois GoopricH 


HE PRINCIPLE FACTOR 

which identifies Trail Blazer 
Camps in the fields of camping and 
social work is its small group living. 
The real heart of the camp and its 
philosophy is found in every one of its 
small camps, each made up of eight 
campers and two counselors living to- 
gether as a family might—planning 
and carrying out their own programs 
and meeting their difficulties as they 
arise. 

They may live in tepees, or covered 
wagons, in canvas covered sleds, In 
dian longhouses, canvas lean-to’s. In 
every case, they care for their own 
shelters; they construct outdoor kitch- 
ens, tables, wash places, stoves, and all 
sorts of conveniences for their woods 
homes. 

Each group plans its own program, 
and decides how many and which 
meals it shall cook in its own small 
camp kitchen. This usually averages 
from one to two meals a day, depend- 
ing on the age group and the prob- 
ems of that particular group. 

In their small camp homes, they 
observe all the niceties of living with 
attractively served meals, pretty table 
centerpieces from the woods, and 
good table conversation. 

Campers learn to take responsibility 
not only for the preparation involved 
in each and every activity, but for the 
necessary follow-up. This learning to 
appreciate the total of what is involved 
in making an activity possible runs 
through all their activities. 

Time wouldn’t permit us to go in’ 
all areas of program. In this : 
group life away from mass, regini« ii! 
tion, and time schedules, we ai 
a more relaxed living. New how! 
and interests for leisure hours a: 


Camping Magazine, April, 195° 


veloped. There are always oppor- 
tunities for “going the extra mile” 
and these are readily used. 

In this type of decentralized camp- 
ing, with each small family group 
meeting the many facets and problems 
of living as they arise, emphasis neces- 
sarily must be on strong leadership in 
staff. Counselors equipped for this 
life and responsibility cannot really be 
found, but must be trained. Before 
campers arrive, a 10-day training 
period for staff takes place and is 
perhaps the most intense and impor- 
tant time in the summer. 

This gives an overall look at a com- 
pletely decentralized camp, with a 
glimpse into the small group as the 
independent unit which plans and 
carries out its own program. 


What is to be gained? 


1. Quicker adjustment takes place. 
Campers must adjust to eight people 
instead of 80. Counselors living 
around the clock with these eight, 
come to understand them better and 
sooner. 


2. This small camp life in the out-of- 
doors resembles family life and has 
all the advantages of potential carry- 
over into home. 


3.You get a much closer knit group 
from living and sharing all ups and 
downs and real life situations together. 


4. The camper is almost forced to 
take responsibility by the situation it- 
self. 

+ You can get a more well-rounded 

‘am and you are likely to get 
mors well-rounded people this way. 
There are no limits to the range of 

rivities. 

» ‘tis a more relaxed program and 

‘phere. 








SPECIAL PRICES 


tor CAMP OWNERS 
paWood's $ 








Unpainted Furniture 


NJ.’s Largest Unpainted Furniture Outlei 


BUY DIRECT & SAVE 








All sizeg & styles 
in various woods 


CHA RS prices 


CHESTS 


All styles 
All a 

















DEA! Have a crafts class finish all 
your unpainted furniture in class! 


TABLES! 





Solid Birch 
Modem, Colonial 








STOOLS 


4 | With or Without Backs 
\ ALIA 18°24” and 30” 


















QUANTITY DISCOUNT? 
MAIL ORDERS ACCEPTED 


FURNITURE OUTLETS 


376 Route 22, HILLSIDE 
(near Bristol Myers) UN 2-0234 














How to improve 
the camp program 
by putting 


SPIRITUAL 
VALUES IN 
CAMPING 


hy CLARICE M. BOWMAN 











Miss Bowman 
shows how camp 
through its daily 
activities, can pro- 
vide young people 
with deep, perma- 
nent values, in- 
creasing ..their 
awareness of the 
world around them, 
their God, and 
their place among 
men. She demon- 
strates in a practi- 
cal way: 





e How spiritual values in camping can 
be realized naturally, informally 

e How the camp setting, program and 
activities can be made to encourage 
the discovery of spiritual values 

e How camp shrines can be important 

e How to avoid resistance - creating 
thought guidance 

e How camp personnel can share spiritu- 
al experiences 

e How counselors can be prepared for 
moments of spiritual awareness in 
campers 


Simply, lyrically written, SPIRITU- 
AL VALUES IN CAMPING glows 
with a warm understanding of the 
problems of camp staff and campers 
alike. It offers camp directors and 
counselors pleasant and stimulating 
reading, as well as guidance materials 
for practical application. 


This is a handbook for better 
camping — one that applies to any 
camp, private or public, sectarian or 
non-sectarian, for young people from 
pre-teens to young adults. $3.00 


10 DAY FREE EXAMINATION 


ASSOCIATION PRESS 

291 Broadway, New York 7, N. Y. 

Please rush Spiritual Values in Camping 
for 10 day free examination. After 10 
days, | may return book and owe noth- 
ing, or keep it and remit $3.00 plus a 
few cents for postage and handling. 





Name .... 





Camp 
Address 


REID. Asstivsinionsiiniannstell ae RID ccesnctnenie 
[ ] SAVE POSTAGE. PAYMENT ENCLOSED. 
Send postpaid; same return privilege 


with refund. 
[] Bill me. [|] Bill camp. 
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7. This small-group living gives a 
camp a chance to grow leaders, to give 
encouragement to initiative, creative- 
ness independent thinking and self- 
reliance. 


8. Activities are not isolated experi- 
ences which might add up to a lot 
of meaningless busy work, giving little 
or nothing toward growth. The whole 
program is a program of living and 
everything that is done is part of the 
whole. 


9. It is a living democray—a _ prac- 
tical application of democracy on a 
scale small enough that each individual 
is zmportantly involved in making it 
work, 

10. Selfishness cannot long exist 
here. Group pressure points it up and 
refuses to allow it to continue. 


11. In this age when work and 
play are so separated in our adult 
world, it is an eye-opener that work 
too can be fun. 

12. This set-up is ideal for getting 
across the interracial aspects we hear 
about. 

13. It affords an opportunity for 
getting close to and absorbing from 
our natural surroundings. 

And now for the biggest problem 
of all—Where to find staff? How to 
select? How to train? How to cause 


them to grow more in all fields 
themselves and become more _ well- 
rounded. 


This small camp plan does not 
call for the “specialist” who may or 
may not live with campers. All of the 
counselors in this set-up are those 
important people who live around the 
clock with campers. They should be 
hired and trained for that. Job analysis 
should describe, and application form 
be worded, to seek these small camp 
counselors. 

Get away from Physical Education 
departments per se; go into Home 
Economics, Agriculture, Natural Sci- 
ences, Sociology, Theology, Group 
Work. Look for small town or rura' 
people—well-rounded, community con- 
scious—4-H Club members. 

You won’t find them all cut out 
for you and your camp. Get the «ind 
of person with an eagerness for this 
kind of program and woods livin 
with children, and be willing to do 
your part in training them. A pre. 
camp program is an absolute essential. 














UPR Tg ERY 1) 


in Design, Safety 
and Performance 





The plus factor makes American the 
most respected name in playground 
equipment. Plus in design—American 
leads the field. Plus in performance— 
stronger, more ruggedly built for life- 
time repair-free service. Plus in safety 
—American craftsmen are aware of 
their responsibility for safety of your 
children. Thus with American you 
get far superior design, unexcelled 
performance and unmatched safety. 





American Streamlined 
Extra Heavy Duty 
Park Bench 


All-American Picnic Grill 
Portable or Stationary 


Official Regulation One-Meter Unit 


Scud, foes Atpaslieve 
AMERICAN 


Vi uiak hes 


“PEAYGROUND DEVICE CO. 
Mh INDIANA 


NDERSON, 
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From the Kindred Group Meetings 


Kindred Groups Discuss 


HE KINDRED GROUP meeting 

of the Camp Fire Girls centered 
around the topic “Camp Fire Camp- 
ing in Three Dimensions.” Their 
luncheon speaker was Dr. E. DeAlton 
Partridge of Montclair State Teachers 
College. 

Dr. Partridge stated that the idea of 
“Let’s Be Different Together” is fun- 
damental to our concept of democracy. 
Relating this specificaily to camping, 
he stressed the need for each camp to 
utilize its own natural features and 
resources in order to make program 
truly indigenous. Together with an 
emphasis on conservation education, 
indigenous program can give the 
campers an experience that is differ- 
ent.” 


It can furthermore result in thrill. 
ing adventure, growth in resourceful- 
ness and discovery of latent talents not 
to be equaled at a camp relying on 
“imported” program or on that which 
is largely superimposed upon _ the 
campers. 


HE KINDRED GROUP meeting 

of Camps for the Handicapped 
undertook a complete study of camp- 
ing for handicapped children relative 
to the areas of facilities, length of 
vacation and types of handicaps, pro- 
gram, staff, cost and fees. 

In the realm of program, it was 
agreed that staff ingenuity is most im- 
portant in fostering a program as near 
to the normal camp experiences as the 
physical limits of campers will allow, 
without, however, giving the camper 
the idea that he is not a handicapped 
individual. 

Those camps having swimming fa- 
cilities stressed the importance of this 
activity both in its pleasure to the child 
and its giving an opportunity for ex- 
ercise in a happy stimulating way. 

In practically every camp, progr: 
ming was focused on social any: 
rather than on therapy. There was 
attempt to keep programming from 
duplicating other year-round routines 
and to make it as unusual as experi. 
ence for the camper as possible. 
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Individual Problems 


HE EXTENSION, 4-H Club 
kindred meeting had as its theme, 
“Basic Essentialk——Minimum  Stand- 
ards for 4-H Camps.” 
Basic objectives in 4-H Club camp- 
ing as brought out by the group were: 
1. Experience in group living. 
2. Opportunity to learn about and 
appreciate the out-of-doors. 
3. Cooperative planning and execu- 
tion of programs. 
4. Development of leadership. 
5. Health and safety. 
6. Spritual, educational, physical and 
inspirational experience. 


A discussion of program planning 
emphasized the importance of choice 
in camp activities even in camps of 
short duration. An evaluation of the 
program by staff and campers at the 
close of camp was also considered of 
utmost importance. 


HE KINDRED GROUP meet- 

ing of Private Camps recognized 
the fact that camping is now accepted, 
by parents and people in general, as 
good education and a needed experi- 
ence. It is accepted not only for the 
under-privileged and the _ well-to-do, 
but for the masses in between. There 
will be greater demands for camps for 


the moderate income group. Our 
greater amount of leisure time de- 
mands broad recreational resources. 


Private camping has the opportunity 
to develop them. | 
It was recognized that there will b 
greater demand for stricter.regulations 
in health, sanitation and_ improved 
standards. It is possible that private 
camps will develop a situation like that 
which private schools have—an associa- 
tion which has standards. Because of 
the increased competition between pri- 
vate camps, it was felt they will have 
lo a better job. 
ere will be an increasing demand 
>rolessionally trained directors and 
1embers with better salaries. 
camp sites are becoming more 
wore difficult to find. There will 
have to be a development of better 
1 ‘s methods. 





means 


FREE FILMS 
all 


summer! 


The answer to your Movie 
Night or Rainy Day needs! 
A complete program of 
films each week—free ex- 
cept for transportation. 
Keep each program a full 
week, use them as often as 
you like! 


Sports, travel, “do-it-your- 
self”, science, recreation, 
many in full color, all 
outstanding! 


JOIN TODAY 
MAIL THE COUPON BELOW! 
































q Enroll my camp in your MOVIE-A-WEEK Club: | 
| Starting on (date) and | 
| ending on (date) 
| Keep each program to minutes. 
| My campers are [] Boys, ages 
; C] Girls, ages wi. 7 
| Name | 
| Camp 
| Winter Address f | 
| Send films to (address): ' 
| (© Please send catalog of Feature Films 
| Four Large Branch Libraries Are Ready To 
Serve You! ! 
Geum amp am SE ee SE em SO em cies ee oem an 
: ASSOCIATION FILMS 
: 347 Madison Avenue 





New York 17,N. Y. 


Branches in: Ridgefield, N. J., 
Chicago, Dallas and San Francisco 


25. 














Now! A New, Sturdier 
TRAMPOLINE * 


Completely Streamlined by 


The NISSEN 
“HIDDEN HINGE” 


Another Nissen “First” by the “First Name in Trampolining. 
Nissen’s Hidden Hinge creates the smooth Uni-Tube frame, 
entirely free of upthrust hinges or projections. This new 
Model 77 permits frame pads to fold flush with frame. 
No bunching or pinching. 









4a 


ad 
- - 
tT Ps 


by Sets 





[Xa All Flash- 
[Xa Features 


*Reg. U.S. Pat. Off. 
WRITE FOR FREE LITERATURE 


NISSEN TRAMPOLINE 


200 A Avenue NW 
Cedar Rapids, lowa 
























EQUIPMENT 
FURNISHINGS ¢ SUPPLIES 


glassware — dishes — cutlery — bedding 
— kitchen utensils —ranges— potato 
peeler— mixing bowls—rubber matting 
— waffle irons— coffee urns—food 
mixers— plastic ware— stock pots— 
brooms—disinfectants—insecticides 


Ki DON sells 50,000 items for camps and other 
places where people sleep, eat, drink, play. 


OM aT 
eee ane et en 






Prompt Shipment is a DON Policy! 









The DON NEWS, published 
throughout the year, will 
keep you informed as to the 
latest in time-saving, labor- 
aiding equipment for your 
camp. Send for your free 
copy. 



















epwaro DON «¢ conral : 
. 2201 S. LA SALLE ST. Dept. GE CHICAGO 16pRbas 
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Private camps felt that they need 
an increasingly strong national organi- 
zation to represent them with their co- 
workers—the educators. They felt they 
needed better representation to law- 
makers. 


N THE KINDRED Group meet- 

ing on Protestant Church Camps, 
persons from many places and many 
denominations were asked to report 
on recent trends in their camping ex- 
periences. 

Rev. Francis La Point of California, 
who manages a group of seven camps, 
reported that he makes his camps 
available to denominations other than 
his own, as well as to one school 
camping group. Rev. Esdras Grover 
of Virginia, director of a camp for a 
small area, serves several age groups, 
including family camping. He spoke 
of the effectiveness of regional train- 
ing camps in the areas of program 
and leadership. 

Armin Luehrs of Minnesota spoke 
as a YMCA leader interested in church 
camping. He said that church people 
are thinking about what constitutes a 
good camp program and are finding 
that the Christian emphasis can be 
integrated into all phases of the pro- 
gram. He felt that the coeducational 
approach is a significant contribution 


of churches to the field. 


HE SCHOOL CAMPING kin- 

dred group meeting heard reports 
of school camping programs of ex- 
tensive proportions. Among the many 
points where there was seemingly com- 
mon ground were: 

1. The out-of-doors presents a real 
and natural learning laboratory. 

2. Learning processes are different 
in the out-of-doors because classroom 
formality is gone. 

3. Those things which can best be 
learned in the out-of-doors should be 
done there. 

4. The scope of the outdoor labora- 
tory is widening in all states—Ala- 
bama, California, Ohio, Indiana, New 
York, Michigan, Texas and others 
were mentioned. 

5. Outdoor education takes all kinds 

areas and patterns into account. 
here is no particular way in which it 
has to be done—as long as it is done. 





"eme« 


AMERICAN CAMP WEEK 
MAY 1-8 
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WORLD-FAMOUS 


MOODY INSTITUTE 
OF SCIENCE 


16MM COLOR AND SOUND 


OVIES 


Produced by Dr. Irwin A. Moon 


/ You'll be popular with your campers if you include these unusual, magnif- 
/ icently produced movies in your camp activities! In beautiful full-color 


around us. Minute details of creation are brought to light by means of 


Ke photography they capture on film some of the marvels of the world of nature 


o FILMS 


now available for 
your camp activities: 


DUST OR DESTINY 
GOD OF CREATION 
GOD OF THE ATOM 

VOICE OF THE DEEP 

HIDDEN TREASURES 


e Thrilling feature-length pro- 
ductions. e Ideal for all ages— 
from 9 to 90! e Proved unusually 
acceptable for camp use. 


amazing lapse-time photography and photomicrography. The purpose of the 
films is to illustrate the power and wisdom of God and the dependence of His 
creatures on Him. Act NOW to have these fascinating, thought-provoking 
films put on your camping program for 1953! 


Available through leading audio-visual dealers everywhere 
in the U.S. and Canada at SPECIAL RATES 


MAIL SEND FOR FREE CATALOG... 
THIS COUPON 







list of special camp rates and the name 
of rental dealer nearest you! 

















| 

DON H. PARSON, . Please send complete camp information to: 
Director, Film Dept. : I 
ae . IName l 
MO ODY BIBLE ° l 
(NS TITUTE : Address : 
"20 ™. .aSalle Street rye I 
» 10, Winois . City Zone State 

| 

l 


Dept. CMP530 * Camp 
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walirally fan FOR ALL CAMPERS 








LEATHERCRAFT 
PROJECTS 
















Yes, real fun ...and practical, too! 
Young and old, boys and girls alike, all take natural- 
ly to leathercraft work. Osborn ready-to-assemble 
leathercraft kits afford interesting, educational, pro- 
ductive recreation. Genuine leather is pre-cut into au- 
thentic Indian patterns, hole-punched and ready for 
making: 


MOCCASINS — BELTS — WALLETS 
AX AND KNIFE SHEATHS, etc. 


Choose any one of hundreds of simple, inexpensive 
projects described in the big, illustrated Osborn cata- 
log with unit and quantity prices listed. No special 
tools required, no experience needed to finish any 
item perfectly. 


€ 


-? 
Sis prtrr 


Write today for your free copy of this 68-page Osborn 
Catalog No. 20 .. . it’s full of project ideas. 


OSBORN BROS. SUPPLY CO. 


223 West Jackson Blivd., Dept.-B Chicago 6, Illinois 
The House of Leathercraft Now in Our 36th Year. 
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*the one on the right 
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wc Colonial B Beef 6 Koad lait 


PORTION-CONTROL MEATS 


Camp managers everywhere are saving time, labor, money with Colonial Beef Ready Cut 
Meats. The finest government _ meats processed in the most mene government in- 
spected plant assures top quality .. . plus 

© exact portions, ‘estat in size and quality 

@ exact cost for each portion to the penny 

@ exact inventories — simply subtract portions 

served from portions purchased 
© no waste — no labor costs for trimming 
© quick preparation — just heat and serve 


Colonial Beef do. 


401-409 N. FRANKLIN STREET 
PHILA. 23, PA. © MArket 7-0222 







Write for 
Booklet 
102 and name 
of nearest 
distributor. 
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From a Special Session 


hecruiting 
Materials- Methods 


By Jack A. CHELEY 


E USED TO think of promo- 

tion as “selling” our particulai 
camp to campers and parents. It has 
now become evident that good promo- 
tion is basically good public relations 
from start to finish. Good public 
relations starts in camp with the camp- 
rs. If your campers go home happy 
as a result of a good camping experi- 
ence, the re-enrollment the next year 
will be greater. The enthusiasm that 
your campers and parents pass on to 
friends is the greatest single factor in 
making your promotion job easier. 

Good public relations brings camp- 
ing into a harmonious relationship 
with the public and _ consequentiy 
brings acceptance by campers, parents. 
and. the public. It is a process of 
education by interpretation of what a 
good camping experience does in help- 
ing a child grow and develop along 
physical, mental, spiritual and social 
lines. More and more emphasis is be- 
ing put on the program of activities 
as a means of accomplishing the ob 
jectives and intangible values of camp- 
ing—which are the real values, rather 
than the program itself. 

Personal Contact 

Promotion techniques can be divided 
into three groups. The first is personal 
contact. From your relationship with 
the camper in camp you move to your 
relationship with the parents. Most 
directors feel that this can best be 
accomplished by personal contact. Re- 
sults of a study of 45 private camps 
indicate that this is done by personal 
travel and informal visitation using 
the illustrated approach with photo- 
graphs, slides or movies: 

Most camps use some sort of a repre- 
sentative plan, using parents, staff, and 
professional camp consultants. Some 

ps report that almost one-third of 
arollment comes through such 
yresentatives. 
Cicre 1s a strong feeling that loyai- 
1ould be developed to the camp 
than one particular counselor 
he problems of such a _ personal 
Jowing are difficult to handle in 
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camp. The referral of one satisfied 
family to another was the most effec- 
tive means of obtaining new contacts. 
Better than 80°% of the camps report- 
ing felt that personal contact was most 
important but all were in accord that 
it was a combination of personal and 
direct mail contact that got results. 


Direct Mail Contact 


Close to 90% of the camps put their 
direct mail emphasis on a catalog or 
brochure of pictures and text. Your 
camp folder should attract attention, 
arouse interest, create a desire, estab 
lish confidence and promote action. 
A catalog was used to stimulate in- 
terest and followed up by a per- 
sonal interview. It was also used for 
reference to answer questions after an 
interview and left a lasting impression 
of you and your camp. Every page 
must reflect the spirit of your camp; 
it must present your message with in- 
dividuality and personality. 


Questions should be anticipated and 
important items covered briefly and in- 
terestingly. A simple job often does 
what a very complex presentation will 
not do. The trend is toward more 
and larger pictures and less copy. Be 
sure that photographs tell a story and 
that there are not too many campers 
in a single picture. Pictures should be 
filled with human interest. 


Other Promotion Media 


The camp newspaper will get im- 
portant information to campers and 
parents as well as build enthusiasm to 
keep camp interest alive. 


About one-third of the camps used 
magazine advertising and _ one-sixth 
newspaper advertising. Magazine ad- 
vertising has been a source of new 
contacts particularly for newer camps. 
Some magazines have excellent Camp 
Bureaus which put parent and camp 
director in contact. 

Other public relations ideas to main- 
tain contact and interest with campers 
and parents are Christmas cards, birth- 
day cards, old-timers clubs, special 
gifts. 

Some camps offer scholarships to 





Pe 
Ak - a Before you purchase any new pumping 


“AUTOMATIC WATER” 


Get trouble-free 











for your camp with a 
Jacuzzi JET Pump 





With a new, fully-automatic Jacuzzi on the job, you'll get the 
kind of uninterrupted water service that’s essential to operating 
an up-to-date camp...and at the same time, you can save 
literally hundreds of dollars over the years in operating costs. 
Here’s why: 


@ Our new patented jet water systems are designed so that you 
can practically forget them once they are installed. They’re 
completely self-priming. Won't lose their prime even after elec- 
tric power failure or on wells with changing water level. They 
operate without one single moving part below ground. That 
means there’s no mechanism down in the well that can clog 
or corrode or cause expensive breakdowns. What’s more, there’s 
no annoying control valve to regulate. No gears, belts or re- 
ciprocating parts. And nothing to lubricate. 


@ These new units are designed to pump water from lakes, 
rivers or reservoirs, from shallow wells, or from wells as deep 
as 300 feet. They’re fully patented ... absolutely nothing else 
like them. Don’t settle for less! 


“* Get the facts! 


equipment, read our helpful new illus- 
yy trated bulletins. Dealers and factory 




















junior counselors, counselors-in-training 
or student counselors. Along 
scholarships, discounts should be «on 
sidered as a promotion aide. %om 
camps grant discounts where mo: 
than one child from a family attends, 
others for early enrollment, othe*s ‘o 
children of ministers, widows, o1 °° 
cators. 


Yi8) S) branches nationwide. 


JACUZZI BROS. INC. 


| Originator and World Leader in Jet Pumps 


36 Collier St. * Binghamton, New York dealer. Depth to the 
4100 Bayless Ave. * St. Louis 23, Missouri water level at our 
Jacuzzi Ave. * Richmond, California camp is. feet. 


Please send bulletins 
on jet water systems 
and name of nearest 








Name Address 
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RICHMOND’S 


DISHWASHING COMPOUNDS 
help to 


PREVENT EPIDEMICS 


DISK WASHING COMPOUNDS 


For Dishes, Glasses, Silverware 
© CONTAIN ADDED STERILIZER 
© CONFORM TO DIETARY LAWS 


PLASTI-WASH 





Washes and prevents staining 
of plastic dishes. 
As a soak — will remove pre- 


vious stains. 
Will not affect glaze finish. 


RICHINE 


For washing china dishes 
Both Hand and Machine Formulae 
FOR GREATER CAMP HEALTH PRO- 


TECTION use our other’ superior 
sanitary chemicals. 


Send for Catalog 





+s 


RICHMOND OIL, SOAP 
& CHEMICAL CO., Inc. 


1041-43 FRANKFORD AVE. 


PHILADELPHIA 25, PA. 








\FREE CATALOG 
ART & CRAFT SUPPLIES 


Dependable Art and Craft 
Supplies and Equipment 
for Camp Use. 


LEATHER POTTERY 
BASKETRY ART BOOKS 
BLOCK PRINTING 


DWINNELL CRAFT SHOP 
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From a Special Interest Session 


Successful Trips Away from Camp 


N A SESSION devoted to “Success- 
I ful Trips Away from Camp,” meth- 
ods and techniques of organizing dif- 
ferent types of trip programs were ex- 
plained. 

William B. Gordon, director of 
Camp Caravan, takes his boys on a 
camping venture traveling the breadth 
of the United States and through parts 
of Canada. He explained that the cb- 
ject is not to polish camping skills but, 
in reality, to see the country. Yet, the 
skills developed will insure the suc- 
cess cf the venture. 

The trips are carried out in 14-foot 
stake trucks, in which two decks are 
constructed, one for storage, the other 
for the boys when they travel. They 
stop wherever they like, using what- 
ever accommodations are available. 
During good weather, sleeping bags are 
used, but tents are also carried in case 
cf rain. They stock up on staple foods, 
and buy other foods as they go along. 
All boys take turns cooking. 

The only schedule they have to ad- 
here to is reaching mail points on time. 
They decide what their main objectives 
are going to be before starting, but the 
program is flexible enough to change 
if something of unexpected interest 
turns up. From 300 to 350 miles a 
day are covered. 

There are usually 12 campers to 
three counselors; minimum age of 
campers is about 13. 


Safari Camp is operated similar to 
Camp Caravan, except they have a 
central camp located in the Black 
Hills which is their destination when 
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DUSTLESS PLAY AREAS 


e Play Fields ¢ Tennis Courts 

It's so easy and inexpensive to keep all your play areas 
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Calcium Chloride. This clean, odorless, colorless material 
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dust problems, send for FREE BOOKLET, “End Dust’. 
It gives complete details and information. 


SOLVAY PROCESS 


ALLIED CHEMICAL & DYE CORPORATION : 
61 Broadway Dept. 43 : 


e Camping Grounds ¢ Roadways 


germ-bearing dust with Sotvay 


& 
At et es eS oe eS ee a oe oe oe eee 


DIVISION | 


~ 


New York 6, N. Y. : 


a” 


FOSS ARIES IRS RE OR CANN ARMENIAN SND SOUR RSM RRO RTM EST SE ONT A I A AER Ae ESA ie oem rane wh 


located in this camp, they conduct ex- 
tensive trips and overnight hikes from 
this base. 

The group next discussed bush 
camping and canoe trips. It was men- 
tioned that canoe trips in the Adiron- 
dacks are becoming increasingly dif- 
ficult because of the permit system, 
crowded conditions and littered 
grounds left by preceding campers. An 
organization sponsored by the Federa- 
tion of Woman’s Garden Clubs is con- 
ducting a “Litter Bug Campaign” in 
an attempt to alleviate the debris 
problem. 

The group attending this session felt 
very strongly about this issue of clut- 
tered camp grounds and a motion was 
therefore made and carried that they 
“recommend that the American Camp- 
ing Association take whatever steps 
are necessary to bring this problem of 
clean camp sites to the public’s atten- 
tion and to help insure that future 
campers will be responsible for the 
clean-up of their own camps.” 

It is important to have campers well 
briefed on the nature of canoe trips 
before starting out, and of utmost im- 
portance to have well qualified coun- 
selors. 

Wagon camping was briefly describ- 
ed as a program in which campers 
and staff set out on extensive walking 
trips, a wagon of some sort being at- 
tached with the group for carrying 
large equipment. These trips can be 
made economically with imagination 
and leadership, and extensive nature 
study can be conducted on the way. 

Bicycle camping, it was noted, differs 
from hosteling in that most of the 
necessary equipment needed for the 
trip is carried on a bicycle trip, where- 
as in hosteling, groups rely on local 
accommodations for their needs. The 
problem in bicycle camping lies mostly 
in supplies, as campers are limited to 
what they can carry. It is also some- 
what difficult to find clear roads for 
travel in some crowded areas. 

Survival camping is carried on with 

minimum of equipment, in some 

rinces only a blanket, knife and 
ash . ook. It was mentioned particular- 
ly oat counselors must be especially 
w | trained and responsible to carry 
oui ‘ais kind of program successfully. 
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H.N.W.&R. Continues to 
Serve Private Camps and 
these NATIONAL YOUTH 

and CHURCH ORGANIZATIONS 


American Baptist Convention 
American Youth Hostels 

Boy and Girl Scouts 

Boys Clubs of America 

Camp Fire Girls 

Church of God— Youth Fellowship 
Congregational Christian Churches 
Cumberland Presbyterian Board 
of Public and Christian Education 
Disciples of Christ 

Evangelical and Reformed Churches 
4-H Clubs 

Future Farmers of America 
General Conference of Seventh-Day 
Adventists 

International Church of the 

4 Square Gospel 

International Order of 

Job’s Daughters 

Methodist Church 

National Catholic Welfare 
Conference (C.Y.O.) 

National Council of the Churches of 
Christ in the United States of America 
National Council of Y.M.C.A. 
National Jewish Welfare Board 
National Recreation Association 
Presbyterian Church, U.S.A. 
Salvation Army 

United Presbyterian Church of 
North America 

Woodcraft Rangers of America 
Young Life Campaign 

Y.W.C.A. 
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for all your camp insurance needs... ese 
) Vas 








Over 500,000 persons in more than 
3,000 camps protected by H.N.W.&R. in 1953! 


The story of H.N.W.&R.’s dramatic growth in the field of camp insurance 
is a story with strong emphasis on service ...service that reflects a 

keen interest in the problems of camp management... service that 
provides for intelligent handling and prompt settlement of claims 

... service that goes beyond the normal scope of insurance activity. 
Working with the A.C.A., the Research and Statistical Departments of 
H.N.W.&R. have compiled a comprehensive study of camp operations... 
a study which gives you many of the answers to questions affecting 

the profitable operation of your camp. 


REPRINTS OF SURVEY RESULTS, AS PUBLISHED IN CAMPING 
MAGAZINE, ARE AVAILABLE TO YOU WITHOUT OBLIGATION. 
WRITE FOR COPIES ON YOUR BUSINESS LETTERHEAD. 


Your inquiry concerning medical reimbursement, tuition refund, 

or any other form of camp insurance, including a new top limit, 
blanket benefit plan (for organizational camps only), will 

receive prompt, personalized attention. Write your nearest office. 





"cham, Neilson, Whitridge & Reid, Inc. 


Member of American Camping Association 


PHILADELPHIA BOSTON 
344 North Broad St. 50 Congress St. 
NASHVILLE CHICAGO LOS ANGELES 
") Union St. 175 W. Jackson Blvd. 3275 Wilshire Blvd. 


_CADING THE NATION IN SCHOOL AND CAMP INSURANCE 
31 
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““Laughing Loon” 
DIVING BOARDS 


and 


Water Sports Equipment 


Illustrated above is one of the 
action-tested “Laughing Loon” div- 
ing boards designed especially for 
outdoor use. Meets standard speci- 
fications, is moderately priced and 
built to stand up under the hardest 
usage. 


Other “Laughing Loon” tested and 
guaranteed water sports equip- 
ment includes “Build It Yourself” 
demountable steel piers, pool and 
float ladders, floats, etc. 


Write for new FREE 
Water Sports Catalog 


HUSSEY MFG. CO., INC. 
549 Railroad Ave., N. Berwick, Me. 


Also mfrs. of Portable Steel Bleachers and 
Grandstands, Flag Poles, and Misc. Iron. 














INDIAN CRAFT 


Send for 36-page 1954 Catalog 


ww > 
Supplies , Kits, 
for all Beads, 
Indian 3 : Feathers, 
Craft Books, 
Work Leather 






4518 SEVENTH AVENUE 
BROOKLYN 20, N. Y. 
GE 6-3287 
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SSAA 


Steel and Aluminum 


ROW BOATS 





Selling Agents 
GRUMMAN ALUMINUM 
CANOES 


Special Discount to Camps 


SANCO EQUIPMENT CO. 
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From Special Interest Sessions 


Camp Intake Interviews 


PENING A SESSION on Camp 

Intake Interviews, speaker Mur- 

ray Ortoff, director of Camp Juvenile, 
posed several questions. 

Is intake necessary, or what does 
an intake worker do that a registrar 
does not do? If we did no intake, 
would this in any way affect the 
quality of the service we are offering’ 
If we did no intake and had no per- 
sonal contacts with families or camp- 
ers, and used only the mail to register, 
at the end of a camp season, what per- 
centage of youngsters under those con- 
ditions would not have made the ad- 
justment to camp? The figure of only 
1°% was suggested. If so low, why go 
through an elaborate procedure? 

Intake, Mr. Ortoff pointed out, 
should be an integral and necessary 
part of social-agency functioning. Reg- 
istration is a clerical procedure which 
can be done by any intelligent person; 
intake cannot be done by the same 


kind of person. It is mandatory that 
you have additional frame of refer- 
ence, information and training. 


From a professional point of view, 
we serve and work with people. It be- 
gins with how we receive them. There 
is no substitute that can replace a face- 
to-face relationship with parent and 
child. Parents and children have feel- 
ings about camp. For new campers, 
there are even more questions, doubts 
and anxieties about camp. We are ob- 
ligated to answer their questions in a 
concerned kind of way. In addition, 
we have a right to screen out certain 
youngsters who we feel cannot make 
adjustment to camp. 


Members of the audience described 
methods of intake interviews used in 
their camps. One used a set of struc- 
tured questions at interview time. 
Others used prepared psychological 


tests and techniques. 





Programs for Handicapped Children 


LORENCE MOSHER, Medical 

Social Consultant, Association for 
the Aid of Crippled Children, served 
as panel chairman at a session study- 
ing camp programs for handicapped 
children. 

In the present day, she explained, 
programs for the handicapped child 
may be carried on in various kinds 
of settings. The individual child may 
be given opportunity to go to a 
regular camp. A camp may take some 
disabilities but keep campers in a 
group. Handicapped children may par- 
ticipate with others only in certain 
parts of the program. Some camps 
are used for handicapped during only 
one period. Many are set up espe- 
cially for handicapped—many tine 
around a specific diagnostic grou, 

The aim of camping today i: 
same for any child—to think firs: in 
terms of the individual child, his read 
ness emotionally and physically. W» 
we get a more positive approa 


many more children may be allowed 
in a normal camp. 

Panel member Louise Frey, Group 
Worker with the Yale Psychiatric In- 
stitute, observed that sometimes a 
handicap is more in the mind of di- 
rector or staff than actually exists. 
They feel sorry for the child and see 
him in terms of what he cannot do in- 
stead of what he can do. Many counse- 
lors have been overwhelmed when first 
faced with the handicapped left in 
their charge. 

Pre-ccamp training of counselors is 
therefore most important. They should 
attend workshops, discussions, see films 
on the handicapped. A handicapped 
member on the staff is helpful in get- 
: counselors to adjust to handi- 

Don’t frighten them too much. 
helpful to have prospective 
selors visit clinics or classes 
zhout the city, to find out if they 
want to work with the handi- 


d., 
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From a Special Session 


Business Efficiency 


By WiLi1AM DworskI 


HOUGH NO TWO camps oper- 

ate alike, there are fundamentals 
in sound business administration which 
must be observed. It is most helpful 
to use a budget. How do you go about 
in the preparation of a budget? Have 
you kept records? The prerequisite to 
the formulation of a good budget is 
a set of records based on a minimum 
of three years’ average costs. 

Knowing your average, what are 
your needs from January 1 through 
July 1? There can be the following: 
advertising (promotion, newspaper, 
magazine, printing;) travel expense; 
entertainment (reunion;) telephone, 
postage and auto; legal expense (taxes, 
depreciation;) food; program needs; 
canten; salaries ;repairs and mainte- 
nance; refrigeration; dishes (replace- 
ments;) sundries (replaceable items as 
paper goods, kitchen utensils, paints). 

Based on your records of three years 
(with a small variability,) you are likely 
to be able to expect about one-third of 
what you need from camper deposits. 
The remaining two-thirds must then 
be borrowed from the bank on a 
short-term loan. 

A similar approach is used in cal- 
culating the budget from August 1 
through January 1, without the loan. 

Most important are the items of food 
and salaries. These will probably rep- 
resent 50 to 55°% of your gross income, 
indicating that food may run to 20 to 
25°% of the budget and salaries from 
25 to 30°, not including director's 
salary. 

Keep within your budget of food by 
establishing good relationship with 
suppliers. Purchase meats, which repre- 
sent 30-40°% of food used, when mar- 
kets are low. Buy groceries by bid. 
Keeping daily food cost charts and 
knowing your food cost per capita 
each day saves 3-8°%. 

Place insurance with one broker 
approved by the State Commissione: 
He is best able to provide a progr: 
of insurance. It is suggested you cc 
the areas of fire and extended cc\ 
age, camp fees insurance, tuition 
fund, comprehensive liability (y« 
round and not limted to own pr 
mises,) and accident and health. 
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BRADLEY WASHFOUNTAINS 
ELIMINATE GERM-SPREADING 
WASH FIXTURE CONTACTS 


* No Faucets to Touch 
* Bowl is Self-Flushing 


@ “What kind of sanitary facilities do you have?” is an ever more frequent 
question posed by campers’ parents. The importance of the right answer, 
BRADLEYS, is evidenced in the rapidly increasing use of Bradley Washfoun- 
tains in the finest camps all across the country! 

Bradley’s matchless sanitation is assured by eliminating germ-spreading and 
contagious faucet and washbasin contacts. Washers’ hands touch only a clean 
spray of tempered running water. There are no faucets — foot-control leaves 
hands completely free! And the self-flushing bowl prevents collection of contam- 
inated water. Bradleys are available in full-circle and semi-circle 36” and 54” di- 
ameters in standard and juvenile heights:serving up to 10 washers simultaneously. 

In addition to their superb sanitation, Bradleys are economical to install, use 
and maintain. Piping connections are cut up to 80%, hot water and total water 
consumption is lowered, and cleaning is easy and many times faster. 


‘ BRADLEY WASHFOUNTAIN CO. 
2263 W. Michigan Street, Milwaukee 1, Wisconsin 


ECADLEN PY 2. 
Wiabhfountaii 


log 5204. Write for 
Distributed Through Plumbing Wholesalers 





your copy now. 
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From a Special Interest Session 


Your Camp and the World’s Children 


EW PROGRAM IDEAS, chal- 

lenging interests that capture 
the imagination; unusual activities 
with a purpose—an answer to the 
question. “What can we do that’s dit- 
ferent and important at the same 
time?” Here’s a story about a project 
that has natural appeal to children— 
a chance to know about other children 
and a chance to help those needing 
friendship, and understanding on one 
hand, and food, clothing, and medical 
services on the other. 

A preview of some of these inter- 
national program features that could 
be carried out in your camp was 
given at the National Convention in 
a session handled by the Camp Pro- 
gram Committee appointed by the 


United States Committee for UNICEF. 


UNICEF is the United Nations 
International Children’s Emergency 
Fund. It is a non-governmental “in- 
ternational cooperative for children” 
that offers aid without discrimina- 
tion as to race, creed or nationality, 
and adheres to the principle of self 
help. The governments of nations as- 
sisted must match UNICEF aid with 
an equal investment in child care pro- 
grams. 

Program 

Discussions at the ACA convention 
centered around an action program in 
camp that will arouse interest and sup- 
port for the UNICEF project and de- 
velop new program features. 

A motion picture, typical of the ones 
available through the U. N. that could 
be used in camp, was shown. Posters 
that can add color and personal in- 
terest in camp were on display. 

Many program ideas that could be 
used often during the summer were 
discussed. There were songs, stories, 
menus, handicrafts—not to forget skits 
that could be built around places, per- 
sons, customs, and incidents involving 
children of other lands. 

The outline for a camp program 
kit was distributed to stimulate dis- 
cussion and indicate the range of in- 
terest and practical helps assembled by 
the Committee for the use of camp 
directors. . 

The listing that follows indicates the 
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general nature of the ideas available in 
the camp program kit. You'll quickly 
see how these items will be of help in 
adding color, and give an international 
flavor to your camp program: 

1. International UNICEF day cele- 
bration in your own camp. 

2. Stories, plays, posters, informa- 
tion. 

3. Publications of interest: music, 
menus, customs. 


<o* en, 
a 
GC < 
Nice 

4. Detailed outline of how you may 
develop special activities about onc 
country if you wish (such as Holland, 
France, Korea). 

5. Motion pictures suggested from 
U.N. files. 

6. “So you want to invite a foreign 
guest this summer?” But how? 

7. U. N. publications you may wish 
to write for. 

8. Added list of countries and the 
people you should write to for more 
interesting material about their chil- 
dren, games, costumes. 

Creative activities developed by the 
children themselves will pay off in a 
deeper interest on their part and give 
them a clearer understanding of other 
children throughout the world. Let 
your imagination play on the UNICEF 
story—surely, with the help of the 
Camp Program Kit, you'll be able to 
develop one full program for a 
UNICEF Day. 

The anniversary date of UNI©: } 
December 11. Therefore July o: 
gust 1] is the day recommence:: 
special programs in camps « 
UNICEF theme, but if that is not ; 


venient, choose any other dav satis 
factory for your camp. 


Your day may start with a Flag 
Ceremony. If your interest should cen- 
ter around one or several nations, you 
may wish to secure or make the 
flags needed for this occasion. 

Your menu for the day can be 
from those suggested in the Kit. As 
a part of any tangible contribution, 
perhaps the dessert or some other part 
of the menu could be eliminated and 
by vote of the children, the saving con- 
tributed to the UNICEF fund. 

Games of other nations should be 
used; displays on the customs or folk- 
lore of other nations might be de- 
veloped. A special campfire program, 
including songs, skits and stories from 
other lands, would highlight the 
entire program. 

We haven’t made much mention ct 
any fund-raising project, because we 
are much more concerned at this time 
with developing a natural interest on 
the part of our campers in the chil- 
dren of the world. 

The desire to share, however, is a 
natural urge on the part of children 
when they understand the real need 
of others. It is contemplated that chil- 
dren of many camps will voluntarily 
decide on some plan for sharing a por- 
tion of their own spending moncy 
through this cooperative plan of the 
nations, now made possible by the 
United States Committee for UNICEF, 
through its Camp Program Commit- 
tee. (The Committee is made up cf 
camp directors and_ representatives 
from social agencies and _ professional 
groups concerned with camping.) 

UNICEF is the world’s largest inter- 
national effort to improve the health 
and welfare of children and _ the 
mothers who bear them. UNICEF is 
not a “give-away” program but one 
where aid is matched dollar for dol- 
lar. This form of self-help has a 
tremendous appeal. 

You may secure the complete camp 
program Kit by writing directly to 
room 1723, United Nations, New 
ork. Please enclose with your request 
ne dollar to cover in part the expense 

assembling and mailing this ma 
erial, 

~-Chauncey G. Paxson, Chairman, 

A.C.A. Intercultural Committee. 
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President’s Report Shows 1953 
A Year of Moving Forward 


By CATHERINE T. HAMMETT, 


ACA President 


HIRTY YEARS AGO this year 

the Camp Directors’ Association 
was formed; from this beginning, the 
American Camping Association has 
grown. More than five thousand mem- 
bers now comprise the membership; 
section groups are active in more than 
forty areas, including Hawaii. 

As our camping trail looks ahead 
to the coming year, it is good to stop 
and look down the trail we have cov- 
ered! It is a time to recognize the 
thousands of people who have volun- 
teered time and effort to make a camp- 
ing association that is strong. To all 
of those people we say a continued 
“thank you,’ and especially do we 
recognize Dr. George Meylan who was 
the first president, thirty years ago; 
through him, we hail the presidents 
and members all along the camping 
trail of the past. We hope that our 
1954 convention and this report give 
them cause to be proud of their build- 
ing of foundations. 

A president’s report is an accounting 
of the work and accomplishments of 
many people, national, sectional and 
regional officers and committee mem- 
bers and staff. It is the president’s priv- 
ilege to tie the activities and accom- 
plishments of all these people into one 
small package — too small to do 
justice to all the good work — and to 
present it to the membership. 

No president’s report has ever said 
“we did everything that we hoped to 
do in the past year!” Rather, annual 
reports might speak volumes of the 
projects and hopes that lack of time, 
money and people have made impossi- 
ble of accomplishment. In spite of such 
limitations, we of your. national board 
feel that 1953 has been a year of mov- 
ing forward for “Better Camping for 
All.” ACA has a two-fold job: one, 
to give service to individual camp 
leaders to help them give better camp- 
ing to their own campers, and the 
other, to project and improve Cz 
ING as a movement. This report | 
a picture of how we have attempt: ‘o 
do both jobs. 

3 Organization 
The year 1953 brought the cul: 
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tion of many years cf good thinking 
on the strengthening of our organiza- 
tion’s structure. As we have grown, 
we have outgrown our structure, and 
the “reorganization plan” adopted last 
year has helped us to streamline and 
strengthen the association, taking care 
of the growing membership, strength- 
ening sections, establishing regions. We 
now have an organizational plan, with 
delineation of responsibilities of na- 
tional, sectional and regional groups. 
The voice of the sections is directly 
heard in board deliberations by the 
seven regional representatives. 

Strength of our national organiza- 
tion is measured by the combined 
strength of our forty three active sec- 
tions. We believe the organization plan 
has served to increase the strength; 
our new field services committee, the 
criteria for sections, visits to 75°% of 
the sections in 1953 by “official” visi- 
tors, regional conventions, annual re- 
ports that give vitality to national com- 
mittees — all these are growths from 
the organization plan. Direct process- 
ing of memberships from the national 
ofice will increasingly aid individuals 
and sections. 

Standards 


This was the year of great strides in 
implementation of standards, as a cul- 
mination of years of effort in establish- 
ing standards for resident camps, and 
in trying out ways of implementation. 
A workshop in the fall studied and re- 
vised this experimental material, and 
now a plan is ready to help meet the 
time table of accrediting camp mem- 
bers by 1955. Day camp standards are 
being proposed at this meeting for 
adoption. One of the greatest accom- 
plishments of the year has been in the 
realm of standards. 





To aid you and your staff... 


| Counselor Training Courses 

| ACA - Audubon - ARC - College 
and others 

| be listed in the May issue of 
CAMPING MAGAZINE 
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Finances 

Our budget is much too small for 
our needs and desires, but it is gratify- 
ing to report that we are on a much 
better financial footing than ever be- 
fore. The grant for the census study 
made possible a second staff member 
in 1952, and, in 1953, the regular bud- 
get assumed that responsibility, increas- 
ing our executive staff to two. The 
convention hosts of the past years have 
managed so well that the treasury has 
been able to set up a reserve for future 
operating expenses. Several large pieces 
of office equipment have been purchas- 
ed this year. 

We are still on a minimum opera- 
tion basis, and increased services that 
are badly needed for the good of camp- 
ing in general can only be assumed by 
increased income. It costs approxi- 
mately ten dollars per member to op- 
erate the national organization; mem- 
bership dues are divided three ways, 
part to the national treasury, part to 
the section, part for the Campinc 
Macazine. Appropriations from the 
reserve must be made for appreximate- 
ly a fifth of the budget. Here is a pic- 
ture of the national dollar, in our 1953 


$45,000 budget. 


Our dollar comes from: 
Dues tf ie 

Appropriations (from 
Convention Proceeds) 17.5°%, 


Publications Sales 95% 
Interest Poy A 
Here is how it goes: 
Executive Salaries 27% 
Headquarters 25% 
Membership 16% 
Camping Magazine 16% 
Field Travel 12% 
Publications 4% 
Publications 


This year we published the report 
of the census study, “Camping At Mid- 


‘Century,’ made possible in the pre- 


ceeding years by a grant from the 
Lilly Endownment, Inc. “Which Camp 
for Your Child,” health forms for 
campers and staff members, and a di- 
rectory of Camp, Executive, Sustain- 
ing and Contributing Members make 
up our publication calendar. Coopera- 
tion with the American Academy of 
Pediatrics, and the help of several in- 
surance agencies in financing first edi- 
tions, have made this progress possible. 
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A BETTER DOCK 


without working in water 
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with PERMA-DOCK 
METAL BRACKETS 





Every waterfront camp knows that keep- 
ing docks and boats in good condition is 
of first importance. “PERMA-DOCK” Metal 
Brackets provide a quick, easy method for 
putting up and taking down a stronger, 
safer dock without working in water! 

The “PERMA-DOCK” method makes a 
low cost dock—easy to adjust for changing 
water levels—none safer or more practical 
at any price. Built in sections, it is easily 
adapted to any dock layout and safely holds 
moored boats and other waterfront equip- 
ment. Simply build wooden dock sections 
on shore, attach “PERMA-DOCK” Metal 
Brackets and float into place on boat. 
Then stand on dock and drop steel pipes 
through brackets and drive into place. 
Brackets lock securely on pipes with set 
screws. 


“PERMA-DOCK” MOORING BARS 


(shown in photo above) hold boats so they 
ride waves easily, safely, cannot bump 
dock. 


SEND FOR 
FREE CIRCULAR 


and price list on “PERMA- 
DOCK” Metal Brackets and 
Boat Mooring Bars. 








We sell direct or 
through established dealers. 


CENTRAL MACHINE WORKS CO. 





1221 Central Avenue 


Minneapolis 13 Minnesota 








Camp Insurance for LESS 


_——" to $1500 
Sickness .............. to $ 350 
See to $1500 


Accidental Death or 
Dismemberment .... $2500 


Accidents 





All these benefits for the original low 
cost per child of 50¢ a week, 
$4.50 a season. 


Write or Phone WO-2-0832 


American Progressive Health 
insurance Company of New York 


92 Liberty St. New York 6, N.Y. 
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ACA NEWS 


CAMPING MaGAZINE continues to be 
one of our biggest direct services to 





members. The Galloway Publishing. 


Company continues to carry the edi- 
torial and production responsibilities 
for this publication, under the guidance 
of the Publications committee, and with 
the assistance of many other commit- 
tees which provide material. 


Regional Conventions 


Seven regional conventions were 
held, reaching a total of more than 
three thousand people. National of- 
ficers and staff assisted in each of the 
conventions. Regional organizations 
were completed, and, in all but two al- 
ready established regions, the regional 
groups functioned for the first time. 


Membership and Finances 


Membership and finances are so 
closely linked, they cannot be separat- 
ed. The accompanying statistics show 
the growth of membership in the past 
six years. They also show nearly half 
of our members are in the individual 
classification. Of the five dollar fee of 
this membership, two dollars is allo 
cated to the section treasury, and ap- 
proximately two dollars goes for 
Campinc Macazine, leaving one dol- 
lar to be allocated toward the operat 
ing costs of National. This is a matter 
of great concern to the finance and 
membership committees, for it is ob- 
vious that individual members are not 
carrying their weight in assuming re- 
sponsibility for camping in general. 

The census study showed a total of 
12,600 camps in the USA. If even 
half of these camps were camp mem- 
bers, the job of “pushing the camping 
business on” could be forwarded to a 
far greater degree. All camps profit by 
gains for camping, all camps should 
help shoulder this responsibility. Camp- 
ing needs leaders who say not only 
“what do I get from membership?”, 
but, also, “what should I do for 
CAMPING?” 


A membership drive reached 8,000 


prospective members as a result of the 





ACA I} 
Student Indi- E 
vidual 
1949 398 1783 
1953 540: 2261 


















census study. Direct processing of 
membership will soon, we believe, pro- 
duce results of greater satisfaction to 
members. Seven sections are now ex- 
perimenting with the office in estab- 
lishing this direct processing. 

It is not possible to list the accom- 
plishments of all standing and special 
committees in detail; the association’s 
work is carried on by many ACA’ers 
in parts of the country. Sections make 
significant contributions in projects 
that support or supplement those of 
national committees. A few phrases 
from committee reports show the 
variety of concerns we have—a health 
movie in the making, camp week dates 
set for May 1-8; a research publication; 
help on graduate theses on camping 
subjects; administrative forms; results 
of a study of camp financial matters; 
program helps; attention to intercul- 
tural needs of campers; more training; 
better training; counselor referral ser- 
vices; legislation aids. 

Personnel 


At the head of the two thousand or 
so volunteers in ACA, there are the 
executives and office staff in Chicago, 
and the nine executives in Section of- 
fices. No measure can be put upon the 
job that they do to keep the myriad ac- 
tivities going and in balance. Hugh 
Ransom has completed his first year 
as our national executive director; 
Gerard Harrison replaced Robert Mc- 
Bride in the summer; a complete new 
ofice staff is now at the desks in Chi- 
cago. Sections in many areas are aided 
by the direct help of Councils of Social 
Agencies. National youth serving agen- 
cies give tremendous support to the 
camping cause not only through their 
staff members who carry professional 
and volunteer responsibilities, but also 
through office assistance. 


A fhliations 


Through national representatives, 
ACA is affliated with a number of na- 
tional agencies, among them the Na- 
tional Social Welfare Assembly, the 
Council of National Organizations 
(adult education,) and the Federation 
of National Professional Organizations 





ie Growth 
Camp Contrib- Total 
II Il ting & 
Sustaining 
ti4 356 447 26 3,837 
i358 414 878 35 5,245 
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1 YOU GET PROMPT DELIVERIES— 
from one of our 251 distributing branches 
close to your camp. 


2 CRACKERS ARE ALWAYS FRESH— 
special packaging and frequent deliveries 
help keep them crisp. 


3 TOP-QUALITY CRACKERS— 
only the finest ingredients and best bak- 
ing methods are used. 


4 THEY COST YOU NO MORE— 
you can serve the finest crackers in your 
camp and still pay no more. 


5 CAMPERS LOVE THEM— 
NABISCO Crackers are the favorite with 


youngsters everywhere. 





PREMIUM SALTINE CRACKERS 
Serve with soups, salads or cheese ... or 
as a substitute for bread or rolls. 
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SEND FOR FREE SAN PLES AN 


BOOKLET .. . pack« how 
to cut food costs and . cious 
meals with the worl:-fsinous NA‘t) SCO 
Products. 
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YOU SHOULD SERVE 


NABISCO CRACKERS 


TO YOUR CAMPERS 











PRODUCTS OF 
NATIONAL 
BISCUIT 
COMPANY 


NABISCO 





A quick, inexpensive way to dress up desserts 


NABISCO favored by 
OTHER campers the 
FAVORITES \ country over! 


FOUNTAIN TREATS * RITZ CRACKERS 


NAB PACKETS * DANDY OYSTER CRACKERS 
FIG NEWTONS CAKES * LORNA DOONE 


SHORTBREAD * NABISCO SHREDDED WHEAT 
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OREO CREME SANDWICH 


or to serve with hot or cold drinks. 











National Biscuit Co., Dept. 30,449 W. 14th St., New York 14, N.Y. 
Kindly send free samples and new booklet ‘‘America’s Home 
Favorites.”’ 
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Whatever the craft 
you are teaching: woodworking, model 
building, leather, metal, plastics, ceramics 


x-acto knives, 
tools & sets 


designed by craftsmen and precision-made 
for fine craftsmanship 


will help you 
do a better job 


by helping your students get better results 
and more creative satisfaction. 

Build Model Airplanes—send 25¢ for 32 
page booklet “Building Your First Flying 
Models.” Full size plans and instructions 
for 4 models plus articles and helpful 
hints. 


Complete X-acto 28 page catalog—20¢ 
dept. -U4 


x-acto, Inc. 


48-41 Van Dam Street 
Long Island City 1, N. Y. 
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FOR CAMP 
COUNSELORS 


The 
UNIVERSITY OF PITTSBURGH 


Offers a Course in 


CAMP COUNSELOR 
TRAINING 


CAMP PITT 
HUBBARD RESERVATION 


Allison Park, Penna. 


June 7-26, 1954 


Instruction in HANDCRAFTS, CAMP- 
CRAFTS, CAMP AQUATICS, NATURE 
RECREATION, CAMP MUSIC and 
DANCING, and PRINCIPLES and 
PHILOSOPHY of CAMPING. 


Write to 
DR. KARL C. H. OERMANN, 


Director of Camp Pitt, 
University of Pittsburgh, 
Pittsburgh 13, Pennsylvania 
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for Recreation. There are increasing 
numbers of invitations to represent 
CAMPING at national conferences 
and meetings of agencies interested in 
education, welfare, and recreation. We 
believe that this is an indication that 
ACA is taking its place as the spokes- 
man for camp leaders in this country. 

We look forward to more coopera- 
tion with the Canadian Camping As. 
sociation; the 1956 convention in De- 
troit will, we hope, prove a fine meet- 
ing ground for both associations. We 
of ACA have watched with parental 
pride the growth of the Canadian 
Camping Association, and continue to 
give our blessing and good wishes to 
their functioning. 

Emphases to guide our national pro- 
gramming were adopted last year. 
Some of these are already well imple- 
mented; most are continuing; some 
need more work to produce measurable 
results. An overall emphasis of service 
to members has been adopted for the 
coming year; plans are underway for 
a workshop for chairmen of member 
ship and program committees to carry 
this forward. As we look ahead, these 
seem to be areas that must need action 
in the coming year: 

Take a more active part in better 
training for camp personnel. 

Take a more positive part in legis- 
lation affecting camps. 

Increase membership, especially in 
executive and camp categories. 

Carry forward CAMPING in gen- 
eral. 

Realize our responsibilities as cus- 
todians of the land, and take a more 
active part in conservation efforts 
throughout the country. 

Become a “voice” for camping? 
through action, printed word, studies. 

Insure the practice of real de- 
mocracy — in camps and in every part 
of the association. 

So, as we take to the trail of the 
coming ACA year, we pause to send 
forth “thanks” to all the people who 
carry jobs in sections, in regions, and 
in the national organization, and to 
the other organizations which len« 
hand so freely. We hope “Echo” w: 
carry the thanks to the corners ¢f th 
land and overseas. So, here we a: 
the point of adjusting our packs, ¢ ieck 
ing our gear and setting forth or 
trails—farther, higher than ever be!««: 
to provide BETTER CAMPING fF ©*% 
ALL. 








FOOD SERVICE 
EQUIPMENT 

















Everything for 
Camp Kitchens and 


Dining Rooms 


Send Us Your Inquiries 
or Bid Requests. 


NATIONAL 
CHINA & EQUIPMENT CORP. 
214-18 EAST FOURTH STREET 
MARION, INDIANA 

















For The Best 
HANDICRAFT 
IDEAS AND SUPPLIES 


CONTACT US 
Our Free Catalog Available 


MAGNUS CRAFT MATERIALS 


Also Known as 
Magnus Brush & Craft Materials 


108 FRANKLIN ST. 
NEW YORK 13 NEW YORK 

















AVENARIUS 
CARBOLINEUM 


Reg. U.S. Pat. Off. 
WOOD STAIN — ne, 4 
Beautiful rustic 36 ee ad Poe 
brown. , y < RS wet oot , 

O00 PRESERVER 


‘s years to life 
od exposed to 





'\ (TE STOPPER 
~ 3 insecte. 


“'y anywhere—brush, spray or quick dip 
pressure needed. Over four times 
than creosote in wood preserving oils. 


‘RS OLINEUM WOOD PRESERVING CO., 
~~ Dept. C, MILWAUKEE 3, WIS. 
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Lewis Reimann Begins 


Full-time Consulting 

Because his assignments as camp 
consultant have been increasing so, 
Lewis C. Reimann has found it neces- 
sary to resign as Executive Secretary of 
the Michigan Section to devote full 
time to his camp consultant work and 
to writing. 

Mr. Reimann has completed 35 years 
in the summer camping field. His ex 
perience covers four years with YMCA 
camps, two summers as operator ot 
Canadian Canoe Trips, four seasons as 
founder and director of the University 
of Michigan Fresh Air Camp, 22 years 
as founder and director of Camp 
Charlevoix, a private camp for boys. 
He has been serving as a camp con- 
sultant for the past five years on a 
part-time basis. 

Mr. Reimann, who resides in Anz 
Arbor, Mich., offers assistance in site, 
buildings and equipment, food sup- 
plies, personnel selection and training, 
advertising and promotion, program 
planning. 





Campcraft Conference 


Set at Blazing Trail 

There is a noticeable trend in camp- 
ing toward a greater interest in out- 
door living, but unfortunately there 1s 
a lack of good leaders in the field. 
Many camp directors will therefore be 
interested in this year’s Conference 
for Trip and Campcraft Counselors, 
to be held June 16 through 25 at 
Blazing Trail, Denmark, Maine. 

The Course is sponsored by the 
Maine Camp Directors’ Association and 
is for adult leaders only. Instructors are 
experienced men and women who 
teach all phases of outdoor living. Fee 
for the non-profit undertaking 1s 
$50.00, and number of students limited 
to 28. 

Information and application may be 
made through Miss Eugenia Parker, 
Blazing Trail, Denmark, Maine. 


Canadian Camping Ass: 


Holds National Meetin: 
The Canadian Camping Associ 
and the Ontario Camping Associa‘: 
sponsored a National Camping ©on- 
ference February 25 through 27 ai | 
Central YMCA in Toronto. 
The program included worksho». 
kindred group meetings and s)<« 1a) 
speakers. W. Bertram Dansom serv: 
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as general chairman for the event, 
with David Palter and Howard Glaze 
in charge of program. 


Indian Students 


Training for Camp Work 
Oglala Community High School at 
Pine Ridge, S. D. is conducting a spe- 
cial training course for Sioux Indian 
students who are interested in obtain- 
ing camp jobs for the summer. 
Students are being instructed by old- 
er tribal leaders in the songs and 
dances of the Oglala Sioux. They are 
learning history and legends of the 


tribe and the sign langiiage. There is 
also instruction in craft work. Each 
student is working toward taking a 
complete authentic costume for camp. 

In addition, attention is being given 
to some of the other camp duties ex- 
pected of them. 

Many camp directors may see these 
students as valuable additions to their 
staffs. Since there are a limited num- 
ber of such trained students available, 
directors are encouraged to contact 
immediately the Agency Placement and 
Relocation Officer, Pine Ridge, South 
Dakota. 
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Downytlake MAKES EVERYBODY HAPPY! 


Makes my job 
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No matter what your help problem is, 
Downyflake Fully Prepared Baking Mixes 
is your insurance policy for getting top 






quality baked goods all through camping = \ ee 
season. Even unskilled help can bake every = Bc 


item in a jiffy. 


Downyflake enables your chef to produce 
more — allows him more time for finishing. 4 
and you know a 
your costs! Only one ingredient to keep 


Downyflake cuts costs... 


track of — that’s Downyflake. 






~ % 4 


DOWNYFLAKE BAKING MIX DIVISION 
Doughnut Corporation of America 
393 Seventh Avenue, New York 1, N. Y. 


Gentlemen: 
Please send me a free sample of Downyflake 
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Mix and valuable camp baking folder. 





| Downy fighe 


BAKING MIX DIVISION 
' Doughnut Corporation 1 
' of America 

393 Seventh Avenue, 

New York 1, N. Y. 








| Address 
me Cay ....... 
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Sections Report 


Varied Programs 


REGION I 

The New England Camping As- 
sociation held its 32nd Annual Con- 
vention and Exhibits at the Hotel Stat- 
ler, Boston, on Friday and Saturday, 
February 19 and 20. 

The program opened on Friday 


morning with Kindred Interest Group 
Meetings. Private, Girl Scout, 4-H 
Club, Camp Fire Girl, Settlement, 
YMCA, Salvation Army and YWCA 
camps were all included in these meet- 
ings. 

The first general session featured a 








THOUGHTS 
OF CAMP FIRE FOOD 
MAY ATTRACT THEM 


but 


WELL PREPARED GasS-Cooked Foop 
niles WILL KEEP THEM 
CoP 
Vp PAS. - 
LG NEED PX 
LF ; 


You can have an excellent chef and buy the best food but it 
takes good ranges and automatic reliable fuel to complete 
the recipe for delicious meals. 


Switch to Suburban Gas for cooking that will compare both in quality and 
profits with the finest hotel kitchens. 






















Suburban service can also supply you with an automatic, plentiful supply of 
piping hot water for kitchen and showers. 


Suburban’s space heating means profitable extended season operations and 
cheery warmth on those miserable cold rainy days that plague you during the 
summers. 


Write for complete information today. 


Suburban Propane Gas Corporation 


Headquarters at BO mete Whippany, N. J. 


The Gas Company Beyond the Gas Mains 


79 Distribution & Service Centers from Maine to South Carolina 





DEPT. S-1 ! 
SUBURBAN PROPANE GAS CORPORATION, Whippany, N. J. 


Please send me free literature about Suburban Gas Service 


Please have representative call — no obligation on my part 
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keynote address by Dr. Donald Stone, 
president of Springfield College, who 
spoke on “The Camping Multiplier 
Factor at Work.” 


Later in the afternoon, the annual 
business meeting of the NECA was 
held, with Mrs. J. Verity Smith, presi- 
dent, in charge. Mrs. Elizabeth Spear, 
national secretary of ACA, followed 
with a talk on “The Follow Through 
from ACA.” 


A very interesting facet in Friday’s 
program featured William Koch and 
a group of his students of Springfield 
College, who demonstrated “Practical 
Recreation Ideas.” 


Late afternoon seminars were an- 
other highlight on Friday’s program, 
and covered many areas with excellent 
resource people. Dr. Kenneth Wollan 
of The Children’s Society of Boston 
served the session on ‘Camper Gul- 
dance;” Stanley Stocker of Springfield 
College headed the meeting on “Prac- 
tical Application of Promotion.” WaAl- 
liam Koch and his students were again 
on hand for “Special Events for Gen- 
eral Program.” “Use of the Out Doors” 
had as resource person S. Max Nelson, 
General Director of the East Boston 
Camps. 

“Spiritual Values in Camping” fea- 
tured the Venerable Arthur O. Phin- 
ney, Executive Secretary of Episcopal 
Youth Work in the Diocese of Massa- 
chusetts; and “The Philosophy and 
Planning of Work Camps” had Mrs. 
Winnifred Barrett of the American 
Friends Service Committee as resource 
person. 


The Convention Banquet was mark- 
ed by an address on “Summer Trails 
for Living” with Rev. Roger W. Blan- 
chard, Executive Secretary of College 
Work in the Protestant Episcopal 
Church, as speaker. 


Saturday morning’s program featur- 


ed a campers’-only assembly, reports 
on highlights of the ACA National 


Convention, and seminars on .in- 
surance, crafts and _ counselors-in- 
training. 


At Saturday’s luncheon, Dr. J. Wen- 

da'! Yeo, vice-president of Boston Uni- 

‘y, spoke on “Enduring Values in 
Tam ping.” 


nal seminars and clinics were held 
Photography, Crafts, Campcraft 
‘ing to Trip Camping, How 
“imps can Promote Democracy, and 
Athletics in Camp. As an additional 
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feature, a special roundtable discussion, 
gave new camp directors the oppor- 
tunity to ask questions of a panel of 
directors who have been established in 
the camping field for several years. 





REGION II 


New Jersey Section enjoyed a won- 
derful evening of group singing for 
their March meeting. Mrs. Lura 
Mohrbacker, teacher of music, directed 
singing, and was assisted in the eve- 
ning’s entertainment by one of her 
pupils. Guests had the opportunity to 
brush up on some of the old familiar 
camp songs, as well as learn new ones, 
both in our ACA song book and from 


other sources. 


Western Pennsylvania  Secticn 
conducted an important meeting on 
March 15 at the YMCA in Pitts- 
burgh. 

Miss Elizabeth Brown, Camp Con- 
sultant, Methodist Board of Education, 
was the guest speaker at the luncheon 
meeting, and also served as resource 
person at the symposium following. 

Participating in the afternoon session 
were representatives of Protestant 
church camps and youth conferences, 
the Catholic Youth Organization, Sal- 
vation Army, and a day camp operated 
by a Jewish parochial school. 

The meeting had been planned by 
representatives of the major religious 
denominations in Pittsburgh and AI- 
legheny County. 


Central New York Section has or- 
ganized a special district to serve mem- 
bers in the Albany area. The first meet- 
ing was held in January and elected 
the following officers: Chairman, 
Frances Plummer; Vice-chairman, Barr 
Morris; Secretary, Helen Linett; Treas- 
urer, Ed Stoeffels; and Membership 
Chairman, Robert Dyer. 

It was decided the district will meet 
once a month, join in section meetings, 
and serve on section committees. 

A similar district is being discussed 
for the Buffalo area. 

On January 28, 40 members of the 
section met with the New York Stai 
Health, Physical Education anc Re 
reation Association in Buffalo for ¢! 
midwinter meeting. 

Plans are well underway 
Spring Upstate Camp Confere1 
annual business meeting to be held 1 


Syracuse, April 22 and 23. 
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New! SCIENTIFIC MIRACLE 
FOR SEPTIC TANKS! 


Septic Aide 


SEPTIC TANK LIQUIFIER 


/ Maintains proper “bacterial balance” in septic tank! 
J “Digests” waste into harmless liquids! Removes odors! 
Prevents stoppage! Eliminates frequent, costly cleanings! 








NOW ! Scientific research has developed an amaz- 
ing new way to eliminate most of the difficulties of septic 
tank disposal systems! SEPTIC AIDE, when introduced 
into the tank via toilet or sink, maintains proper bacterial 
balance, prevents stoppages, makes pumping out seldom 
necessary! 


IT’S SCIENTIFIC ... all known material on septic 


tanks indicates that it is necessary to have bacteria in 
tank for efficient working order. SEPTIC AIDE supplies 
these needed bacteria in laboratory tested “pedigreed’’ 
form. It contains no chemicals to destroy bacterial bal- 
ance in tank. 
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UNSANITARY ODORS 





easy TO USE 





NS PROPER). 


MAINTAt eee 7 
BACTERIAL BALANCE . 










CIRCLE RESEARCH LABORATORIES, INC. 
21 East 40th Street New York 16, N. Y. 














Reel Easy srincatng RODLESS REEL 


‘REEL EASY" is the new, popularly priced one-piece dual sport and 
game outfit of multiple uses. Used for fishing, kiting, casting game 
inside or outside (score as in horseshoes). No. ‘snarls or back-lashes. ¢ : ce 

No rod to break or bother with. se - 


IDEAL FOR A GIFT. Sell to Camps, Motels, and Resorts, 

for any vacation or recreational use. Children and adults of + 
all ages, including the handicapped, can use it with ease.  ###$ °°" bi a 
DUAL SPORT & GAME OUTFIT . . . Cash in now on its profit- fe 
»acking possibilities. Freight allowances on orders over 200 Ibs. ae 















Used For List $2. 98 PORK: seg Va. 
®» FISHING DEALERS: Write direct if not available 
° KITING thru your jobber.: Catalog sheet and 
® CASTING GAMES literature furnished on request. 
see for yourself why ee ah amma 
REEL - EASY ey se «CL 
; receiving so much Ome So 
favorable publicity! Box 1093, N. Station, Arlington 7, Va. f  2=S—i(iti‘is~™S 


























Your Friends — 
And Theirs! 


To protect their clothes and belongings, 
to identify them, to avoid ownership 
disputes, to insure orderliness and econ- 
omy, there’s nothing like marking with 


9 
Ss 
WOVEN NAMES 


For many years Cash’s Names have been 
the friends of campers and camp owners 
alike. They are permanent, easily at- 
tached, cost little, save much. Most 
camps and schools recommend them. 


Your campers—and your camp—ought 
to use Cash’s Woven Names. Ask about 
our service to camp and school owners 
and directors. Write us now. 


CASH’S 


53 Camp St., South Norwalk, Conn. 








35c a Tube 





9 Doz. $3.25 24 Dox. $5.75 
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PRICES 6 Doz. $2.75 12 Dox. $3.75 NO-SO CEMENT 
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Get the best . . . reasonably 
priced . . . when you want it! 
Our vast stocks of leathers, 


lacings, kits, tools and acces- 
sories, assure you of prompt 
delivery on complete orders. 


In the leather field since 1910, 
Sax Brothers offers one of the 
most complete selections found 
in th U.S.A. Leatherwork class- 
es conducted on our premises 
give us special insight into 
your problems. 


Sax offers a striking variety of 
hard-to-find materials, as well 
as those in frequent demand. 
Selection of kits and projects 
is so varied that you can en- 
joy a wide range of choice, 
from a single source of sup- 


ply. 


Big FREE CATALOG! 


52 large pages, packed with 
instructive and useful in- 
formation, project ideas, 
etc. Thousands of items 
listed. Highest quality. Mod- 
erately priced. We’ll rush 
your free copy. Write to 
Dept. CP-4. 


Sax Brothers, Inc. 
1111 N. 3rd St., Milwaukee 3, Wis. 
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REGION III 


Michigan Camping Association 
held an all-day “capitol meeting on 
camping” at the Lansing YMCA on 
February 27. 

The morning program reminisced 
“Manhattan Madness,” a report on the 
National Convention by Lewis Rei- 
mann and a panel. “Food Values in 
54” were predicted by Gladys Knight, 
Extension Specialist, and “How are we 
doing in Real Camping?” was ques- 
tioned by Cliff Drury. 

The noon dinner speaker was Rev. 
Don Bodley, program director of Hills- 
dale County YMCA Camp, who spoke 
on “Spiritual Values in Camping.” 

The afternoon was devoted to dis- 
cussion group meetings. “Day Camp- 
ing Problems” was chaired by Helen 





We'd like to hear from some 
of our delinquent sections—Cap- 
itol, Ohio Valley, Tri-State, 
Iowa, Colorado and Southern 
California—to name just a few, 
telling us about their important 
Spring meetings. Why not ap- 
point a recorder at your next 
meeting who will send a brief 
resume to Campinc MAGAZINE? 
Remember, your programs may 
give some very good ideas to 
other Sections. 














Wolner, and discussed ACA standards, 
program problems and leadership tech- 
niques. John Friedrich led the session 
on “Guidance through the Counselor” 
in discussing emotional adjustments, 
rating scales, counselor reports and 
techniques in guidance. 

“What’s Your Problem?” was the 
topic of the third discussion group. 
Under chairman Stan Michaels, the 
group explored staff morale, meeting 
camp standards, getting and keeping 
counselors, and new programs. 

The section was very sad to lose the 
services of Lewis Reimann, their Ex- 
ecutive Secretary, who resigned to <e- 
vote his time to camp consultant work 
and writing. 


REGION V 


St. Louis Section met on Febru 
18 at the Grace Methodist Church ‘ 
a dinner meeting. The program ‘ce: 
tured a panel discussion on “Inte. 
cultural Activities in Camp.” Haro!’ 


Bourgeois, chairman of the Inter-cui- 
tural Committee, organized an out- 
standing panel for discussion with Rey. 


Malcolm MacMillan as leader. 


Lewis Bockner, director of Camp 
Hawthorne, led the group in singing 
songs of an international flavor. 


The February meeting of the Chi- 
cago Camping Association was in the 
general area of health and safety. 
Necessary insurance, accident preven- 
tion and safety measures were all dis- 
cussed. In addition, highlights of the 


National Convention were reported. 


Association Films 
Moves Dallas Library 


Association Films, supplier of films 
for learning and entertainment, has 
announced the transfer of its South- 
western Regional Library in Dallas to 
new quarters at 1108 Jackson Street. 
This office serves Texas, Arkansas, 
Mississippi, New Mexico, Colorado, 
Alabama, Louisiana, Oklahoma and 
Arizona. 


Univ. of Michigan Offers 


Graduate Work at Camp 
The University of Michigan Fresh 
Air Camp, situated about 24 miles 
from the Ann Arbor campus, this sum- 
will again offer a program mainly for 
graduate students in psychology, so- 
ciology, education, social work and 
physical education. The dates of this 
years Summer Session at Camp will 


be from June 21 to August 21. 


The 50 applicants selected will at- 
tend regular classes at camp approxi- 
mately half-time and serve as counse- 
lors about half-time. The camp will 
furnish room and board and pay a 
small salary to selected students. Stu- 
dents will pay the regular Summer 
Session tuition fee. A total of eight 
hours of graduate credit can _ be 
earned at camp. 

The camp is divided into two four 
week camp periods, each period ac- 
commodating 120 boys. The com- 
bination of campers and students offers 
excellent opportunities for clinical and 
field work in the courses offered at 

duate students interested in this 
unusual program may contact Edward 
S'ezak, University of Michigan 
resh Air Camp, 504-D University 
Flementary School, Ann Arbor, Michi- 
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From a Special Interest Session 


OUR CAMPER 


— What's He Like? 


By Dr. Taytor STATTEN, JR. 


VERY DAY of a child’s life con- 
E stitutes a transition between yes- 
terday and tomorrow. His life expert 
ence in the past and what he thinks— 
together—are the things that deter- 
mine his behavior today. So we must 
understand something of his past ex- 
perience, and also the situation he 
is faced with at the present time. 
We must understand what /e thinks, 
in a particular situation. 

Camping is not a cure-all. We must 
not oversell our product. For some 
children it is a wonderful experience, 
but other children are not ready for 
camp. We should be able to say, “I 
don’t feel this child is really ready 
for camp,” even though enrollment 
is a little down. 

The most important things to the 
child are the Three A’s: Affection; 
Acceptance, Approval. How close to 
supplying the three needs does our 
camp come? 

It means we must have counselors 
that are very mature—who can give 
love without expecting love in_ re- 
turn. Timing is also essential. Some 
children went last year who should 
not go this year. 

If these three A’s are not given, 
children are made anxious. If the 
child is given too much over-protec- 
tion, his ability to progress is frustrated 
and he becomes anxious. Enuresis is 
one of the symptoms of anxiety. It 
is a young child who has selected bed- 
wetting as the expresison of his anxi- 
ety. 

What we need are people with 
great big hearts—people who are not 
in the business because they need 
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to have the love cf children, but 
who can give love—asking nothing 
in return. This is a definition of 
maturity. 

What we need are people with great 
big hearts—people who are not in the 
business because they need to have the 
love of children, but who can give 
love—asking nothing in return. This 
is a definition of maturity. 

One cf our biggest problems in 
camping is the whole problem of ado- 
lescent leadership. Adolescents should 
not usually be counselors leading cabin 
groups. Sometimes it works. How can 
we tell when it will? Some people 
ride through adolescence without too 
much trouble. Again this depends on 
the security and love which a child 
had in very early life. If the average 
adolescent has a group of unruly chil- 
dren, he will be upset so that the 
only way he can handle it is to clamp 
down and keep a rigid control. 

Around the ages of 11, 12 and per- 
haps 13, children are coming up to 
the stage where they can feel them- 
selves almost akin to adults. Ado- 
lescents need much love and liking. 
By taking an adolescent who needs 
to be a hero and putting him with 
children who need to unleash them- 
selves and have a hero—the result 
might be good. So, sometimes a 17- 
year-old counselor works out. But it’s 
really pretty unpredictable. 

I will, however, bet on a good 18- 
year-old with a young group. 

All counselors must believe in what 
they are doing. We must teach them 
until they believe so that they can 
handle campers’ problems themselves. 


, a a ee ee ee 


Reports 
‘orthcoming issues of 


\@ MAGAZINE 


os 2 
PE Bea 
th 
~ — 
. Sr 


Set setae’ 
. .. ancenletlee 
a) re 
A ae) Oa 
° 
a5 


. 
AY 
. 

oc 


vet: 2: 
efsess: 
sirsieee 
ostsecsede: ” 
ofteserse 
sesetseze 
reiseteage 
og sisetedse 
ossege 


antes 
wee 
te 
kirk 





*@ ees 

tes 
~Oeeben. 

**. 


ar 


tees 
a ae 








OO OO SOOO 
SO OO? OO 
Oe” SO 
DD Oe eT 
eS 
Pe" s 


CONVENIENT, WATERPROOF A> 
DELICIOUS, ECONOMICAL © = 


> Samples on Request! 
Each Tripperoo serves 
~.. 4 hungry campers well! 
. Just add water—cook 
over fire. Saves trouble 

of repackaging from 
kitchen stock. Over 20 
menu favorites including 
Egg Pancake, Chili Con 
Ng Carne, Sweet Milk 
Cocoa, Spaghetti-Tomato Dinner. 
Send for prices now. 

Tripperoo Department 


- HILKER & BLETSCH 
COMPANY 


614 West Hubbard Street 
Chicago 10, Ill. 


Quality Food Manufacturers since 1891 
















America's No. 1 
Spray-On INSECT 
REPELLENT 


Protects 
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= A simple misting will impregnate 
cy clothing so insects can’t attach 
themselves to pants, socks, shirts, 
etc., and then work their way 
through to the body. Ideal for 
fishermen, hunters, gardeners, pic- 
nickers, campers, all outdoor peo- 
ple. A few seconds spray protects 
all day. 


At Drug, Hardware & Sports Stores { 
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New Kinds 
of HANDICRAFT 
for CAMPERS 


Awaken new interest in handi- 
craft with the unusual projects 
deveioped and tested by our ex- 
perienced artists and craft direc- 
tors. 


For years Camp Directors and 
Handicraft Counselors have 
looked to us for unique and 
practical materials and ideas, as 
well as for the quick service 
that means so much during the 
camp season. 


Send a dime to cover cost of 
mailing new project-sheets, 
samples, and full information 
about our widely varied lines. 


THE HANDCRAFTERS 


43C Brown St. Waupun, Wisconsin 
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CAMPERS INSURANCE 


providing 
MEDICAL REIMBURSEMENT 
for sickness, injuries, acci- 
dental death, polio, travel 
disabilities. 
For full information write to 
EDWARD A. KENNEY 


From a Special Interest Session 


hamy Day Programs 


OBERT KINOY, ~ director of 

Camp Taconic, spoke in a session 
surveying rainy day programs at 
camp. While a rainy day program is 
largely dependent on type of camp- 
ers, sex of campers, and _ physical 
properties at the camp’s disposal, there 
are two steps in common all camps 
can take to insure carrying out rainy 
day activities successfully. 


1. Each camp should have a com- 
pleted file of program activities ready 
and at the disposal cf all the staff, not 
only the director or head counselor. 
A file such as this could be made by 
jotting down each activity separately 
on a 4 x 6 card, categorizing, and 
filing cards in a convenient place. 


This step eliminates the necessity of 
treating rainy day programs as emer- 
gencies. By having a file of program 
activities and materials on hand in 
a specific place where they can be ob- 
tained immediately when the occasion 
arises, a program can be conducted 
without delay and unnecessary con- 
fusion. It also helps if campers are 
organized into teams in advance, and 
if counselors are briefed before hand 
on their respective duties regarding 
distribution, organization, and direc- 
tion of activities. 


2. Advance preparation is the most 
important element in connection with 
rainy day programs. Everyone can de- 
pend on a certain number of rainy 
days; the point is in anticipating and 
preparing for them before hand. The 


success of an activity is largely de- 


pendent on how it is initially pre- 
sented. 

In an exchange of ideas on rainy 
day activities, the audience suggested 
the following. 

1. Fishing. 

2. Rainy day hikes. 

3. Fire building in pioneer camps. 

4. Swimming in the rain (safe dur- 
ing warm summer rains, but not dur- 
ing electrical storms). 

5. Regular scheduled activities. 

6. Touch football. 

7. Aim for spontaneity in program. 

8. Let counselors demonstrate their 
own particular specialties. 

9. Bull sessions—perfect time for 
sitting in tent listening to rain on 
the roof and talking. 

10. Auction. 

11. Puppet making and plays. 

12. Troubadors—separate unit or 
units of campers devise their own 
plays and go from tent to tent acting 
them out. 

13. Square dancing. 

14. Music appreciation groups—list- 
ening, performing, questioning, slides, 
record player. 

15. Value in letting campers do what 
they want (under controlled  situa- 
tions). 

16. Talent show. 

17. Radio broadcast. 

18. Nature program could be en- 
larged; hunting for bull frogs; nature 
questionnaire. 

19. Reading and sharing of books 
by an open fire for an hour to two 
in the afternoons. 
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Fast and sporty, absolutely unsinkable, simple to handle 
and maintain, the Sailfish is the perfect craft for campers 
of all ages. Yet you can add a whole fleet of Sailfish to 
your camp for the price of a single larger craft. A 
Sailfish fleet offers a new high in camping fun, and color- 


© |. FOR A NEW HIGH 


IN CAMPING FUN! 





1522 Cherry St., Phila. 2, Pa. : 
ful rroof thet ~cy- camp offers the best in waterfront 


Representing facilities. 
Finished | sady to sail, at $268 and $298. Easy- 
to-assembv!: 's\\ kits (as group projects for your 
handcraft progr retail at $149.50 and $179.75. BuT 
WritE Tor FACTS ON SPECIAL CAMP DiIscouUNT — 
and fuli i e folder. 
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From four Seminars on Staff 


Seminars on Statt 
Highly Successful 


ELL OVER 100 people at- 
\X) tended each of the four semr 
nars on staff, and the concluding sum- 
mary, conducted with able leaders anJ 
under the general chairmanship of Dr. 
Marvin Rife, Director of Camping and 
Research, New York Herald Tribune 
Fresh Air Fund. 


EMINAR I, led by Dr. Rife, was 

devoted to Standards, Sources, and 
Selection of Staff. Its aim was to con- 
duct a critical review of standards for 
personnel of ACA member camps, to 
explore and extend sources for staff, 
and to improve on methods for re- 
cruitment and selection. 

The meeting was divided into nine 
sub-groups, each with a pertinent topic 
to discuss. Their decisions were as fol- 
lows: 

1. Are ACA age and education 
standards realistic? Consensus was that 
there should be room for exceptions, 
but that standards are criteria for 
growth and should not be lowered. If 
camping is to become more profes 
sional, each director must help to 
maintain standards and have excellent 
reasons for making exceptions. 

2: Are camp salaries high enough 
to attract and hold high quality per- 
sonnel? In the group, there were great 
differentials in salary for similar posi 
tions. Placement people pointed out 
the large majority of students who 
need more money than camps can 
afford in order to be able to return 
to schoo!. Other “compensations” than 
money need to be available in the 
work experience at camp to attract 
good people. 

3. What personal qualifications are 
most essential for camp leadership: 
Many qualities were indicated: att: a: 
tive personality, adaptibility, respect |v: 
self and others, willingness to ac 
supervision, emotional maturity, 
pendability, love for children, h: 
personal standards of conduct. Mos! 
the group felt that staff memb« 
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should not be accepted if they were 
struggling with a major personal prob- 
lem which might be revealed to the 
interviewer. 

4. Are colleges and universities keep- 
ing pace with demands of camping 
for qualified leadership? About half of 
the group had employed people in 
camps who had taken college courses 
in camping. Consensus was that coi- 
leges generally were not adequately 
facing the problem of providing better 
leadership. There was evident need 
for better college instruction in camp- 
ing, a richer variety of background 
courses (such as nature, drama, arts 
and crafts, social recreation, story tell- 
ing,) and foundation courses in psy- 
chology and sociology to help students 
gain a better understanding of child 
development and social forces. 

5. How can the camping field help 
placement offices in colleges do a 
better job of providing candidates for 
camp leadership positions? Placement 
directors and employment agencies 
need more detailed and precise in- 
formation on positions in camps. Per- 
sonal interview was considered most 
desirable. Moral obligation rests with 
the camp director to inform the place- 
ment office when jobs are filled. 
Camping people can do a better job of 
orienting placement offices on values 
of camping and opportunities for pro- 
fesisonal growth in camp leadership. 

6. What are some relatively un- 
tapped sources for staff and how can 
they be reached? Small colleges are 
productive for some; key people from 
4-H groups have made good leaders; 
young people from churches are an 
excellent resource for organizational 
camps. It was suggested that older 

s and skilled handicapped persons 
be an asset in some camps. 
ent of staff can be facilitated 

:1 cooperation of city depart- 
tores (such as Mandels in Chi- 
ACA placement bureaus in the 
us sections have been improving 
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From four Seminars on Staff 


their services. State employment agen- 
cies are proving to be increasingiv 
helpful. 

The cenclusions of the last three 
sub-groups stressed the importance ol 
the personal interview, and the speedy 
notification to candidates or placement 
offices either of acceptance or rejection. 


EMINAR II, DEVOTED to staff 
S training, had as its discussion 
leader Dr. Milton Gabrielsen, Curricu- 
lum Director and Coordinator for Rec- 
reation and Camping, School cf Edu- 
cation, New York University. He was 
assisted by a panel consisting of Rey- 
nold Carlson of Indiana University, 
Gunnar Peterson, of George Williams 
College, Charles Weckwerth of Spring- 
field College, Dr. George Donaldson, 
director. of Camp Tyler, Texas, and 
Dr. Portia Mansfield, co-director of 
Perry-Mansfield Camps, Colorado. 

Focus was on the preparation of 
leadership personnel by colleges and 
universities. The group felt that there 
was inadequately organized unde: 
standing of camp jobs and the func- 
tions involved in each. It was recom- 


mended that further research be done 
on job analysis for camps, with the 
ACA Research Committee possibly 
undertaking study in this area. 

Colleges do not begin to provide 
enough training for the 400,000 posi- 
tions to be filled each summer in 
camps. It was estimated that there are 
only about 200 colleges offering any 
courses in camping, and that not more 
than 10,000 students take advantage of 
such courses. 

Salaries, it was felt, are an impor- 
tant factor in attracting college people 
to camp positions and consequently 
in the stimulation of more courses of- 
fered in colleges. Further study should 
be done for a better understanding 
of salary schedules for different camp 
positions and for more precise estab- 
lishment of criteria for remuneration 
at all levels. 

It was suggested that the ACA 
publication “Camp Leadership Courses 
for Colleges and Universities” be re- 
valuated and revised in the light of 
actual experience with its use in higher 
education institutions. 

It was also recommended that fur- 


ther study be done in the refinement 
of pre-camp and in-service training 
programs. Such a publication as “A 
Camp Director Trains His Own Staff” 
was considered an excellent basis for 
further publications by ACA. 


It was further suggested that col- 
leges give more serious consideration 
to the graduate preparation of mature 
persons for executive, management and 
supervisory positions in camps. 

The broad problem of training, the 
group felt, was a shared one—between 
colleges and camp directors. The panel 
concurred that skills were important, 
but a broad educational background 
and understanding of people were 
even more vital to effective leadership 
in camping. 


EMINAR III COVERED the area 
Sci prevailing personnel practices as 
they relate to development of morale 
among campers and staff. Some of the 
topics discussed were: 


1. What are the relative merits; 
of written job descripions versus more 
informal agreements? Job descriptions 
form a basis for evaluation by staff at 
a post-camp conference. They may also 
be a good training device for use in 
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the staff interview. A job description 
should, however, be broad and flexible, 
not limiting either imitiative or un- 
forseeable items which may develop 
later. 

2. How can staff meetings be used 
effectively as a means of building staff 
morale? Staff meetings early in the 
year before camp opens are desirable 
for long-range planning. It is impor- 
tant to have a well planned agenda 
in advance for each meeting. Visuai 
aids and other methods (such as role 
playing) are frequently effective means 
of stimulating group thinking and ac- 
tion on camp problems. The responsi- 
bility of different phases of the meet- 
ing should be distributed among the 
staff. 

3. To what extent should staff be 
involved in formulation of camp pol1- 
cies? It is important to involve staff 
because staff frequently does have 
good ideas, they will take more interest 
in policies they have helped to develop 
and be less likely to break rules, and 
finally they will grow through the 
working out of problems. If a director 
is authoritarian, he will find it diffi- 
cult to encourage his staff to develop 
a democratic spirit with the children. 

4. What provisions should be made 
for staff recreation, both on the camp- 
site and in the camp community? 
Every camp should have a counselor's 
lounge or recreation cabin, located pre- 
ferably outside the line of trafic of 
campers. There should be time al- 
located in the camping program for 
the free enjoyment of staff on a sched- 
uled basis. There should be facilities 
and equipment for some recreation on 
the camp site. There should be some 
group planning for social occasions 
for the staff in camp, and planned 
trips by groups to places of recreational! 
value in areas surrounding camp. 

5. How can the individual confey- 
ence be used most effectively in coping 
with personnel problems with staff and 
campers? It was suggested that a 
minimum of two planned individual 
conferences be held between the di- 
rector and each member of his statt 
during the summer, for purposes of 
evaluation of staff performance. 
havior problems should be han 
on an individual basis. It was 
gested that it may be well to in 
staff members in some self-evaluatioy 
as preparation for an individual 
ference, this facilitating a fruitful tw 
Way session. 

6. What regulations are essential 
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From four Seminars on Staff 


staff members who wish to bring their 
own automobiles to camp? All private 
cars in camp should be adequately 
insured, and the camp director should 
have evidence of such insurance upon 
arrival of the car. All drivers of cars 
in camp should be thoroughly in- 
structed on safety regulations and pre- 
cautions in driving in and near camp. 
In most camps junior counselors wer* 
not permitted to bring cars to camp. 

7. How important are snacks to the 
morale of staff? Evening snacks for 
staff seem to be universal, with so- 
cialization appearing to be as impor- 
tant as the food itself. Some camps 
have snacks at other times of the day, 
frequently a mid-afternoon refresh- 
ment period for campers as well. All 
camps have special party occasions 
and dinners in addition. 


EMINAR IV WAS LED by Har- 

leigh B. Trecker, Dean of the 
School of Social Work, University of 
Connecticut, and discussed the prin- 
ciples of supervision and evaluation in 
everyday practices in camp. 


Supervision in camping, it was 
pointed out, is an “educational process 
through which workers are helped by 
a supervisor to learn, grow, develop 
and improve their skills in accordance 
with their needs and capacities to the 
end of the best possible service t» 
groups and individuals in fulfilling the 
purposes of the camp.” 

Supervision should be directed to 
ward the continuous growth of the 
worker in understanding his job and 
in improving his skill in performing 
that job. Good supervision, therefore, 
requires that the worker participate as 
a full partner. 

A supervisor must understand his 
own feelings about the purpose of 
supervision, about being a supervisor, 
about accepting the responsibility of 
teaching. He must also understand the 
worker as a person, his motivations, 
his need for supervision and his feel- 
ings and response to supervision. He 
must understand how the worker gets 
basic sastifaction from his work, how 
and what kinds of recognition are 
given. 


Any sound program of supervision 
must apply to and be understood by 
all workers—professional, volunteer, 
students in training. It must be con- 
stantly evaluated as to general and 
particular aims, effectiveness of method 
and nature of results. 

Among the elements in a program 
of supervision are well developed 
training programs, careful placement 
of job assignments, regular, planned 
conferences between worker and super- 
visor, systematic observation of worker 
in action, group meetings of workers 
and recording and evaluation. 

In approaching the probiems oi 
evaluation in camping, there are five 
areas to be covered: distribution of 
services, program, personnel and 
leadership, supervision and administra 
tion, and camping and community. 

The group felt that there were 
many avenues toward evaluation. One 
might be just the general feeling or 
impressionistic appraisal. Use might 
be made of statistics of attendance or 
enrollment. Direct observation and 
recording, sociometric devices, inter- 
views and questionnaires might also 
be employed. Other methods used 
might be self-written documents, tests 
and rating scales. 








rate in any way. Its resilient surfe 
danger of injury to other swimme* 


Measuring 12”x 22’, Water Wo. 
children up to 125 lbs. It comes in | 
$3.95 each for a minimum order of © 





* Buoyant — supports 150 Ibs. in water 
* Tough — unbreakable, won’t absorb 


water 


* Self-maintaining — needs no paint or 


refinishing 


* Safe — its surface prevents injuries 


oy (oo rther information. 


cellular plastic flutter board 


wotot worden 


* Lightweight — weighs only 12 ounces 








The cellular plastic Water Wonder is the most buoyant, trouble free flutter 
board ever made for beach and indoor use. 


Molded in one unit, the Water Wonder will not break, absorb water or deterio- 
rodnees noise and clatter and eliminates 


es as a jr. size surf-board for 
at a bulk price of 


ANOTHER 


SPONGEX 4 


PRODUCT 





‘7 Derby Place, Shelton, Connecticu: 


THE SPONGE RUBBER PRODUCTS COMP» ' 
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PRICED 








Specialists in 
inexpensive 
brushes for 
water color and 
oil to the camp 
and school 
trade. 

Prices and Complete 


Information 
on Request 





APPLICATOR BRUSH CO., INC. 
100 Water St., Brooklyn 1, N. Y. 

















EXCLUSIVE DISTRIBUTOR OF AMERI- 
CA’S FINEST FIRST RUN FULL 
LENGTH 16mm ENTERTAINMENT 
MOTION PICTURES AT MINIMUM 
RENTAL FOR YOUR CAMP ENTER- 
TAINMENT. 


Write for latest film rental catalog and 
give complete details of your film re- 
quirements. We will quote minimum 
rental per program for your use. 


16mm MOTION PICTURE 


FILM LIBRARY & EQUIP. CO. 


P.O. Box 310 615 Neville St. 


Beckley, W. Va. 

















CHANGE OF ADDRESS: The post 
office does not forward magazines, 
and neither ACA nor the publishers 
stock any large quantity of back 
issues. To assure continuous ser- 
vice, please send both old and new 
addresses 60 days before moving. 
ACA members write ACA, 343 S. 
Dearborn St., Chicago 4. Non-mem- 








ber subscribers write Camping Maga- 
zine, 705 Park Ave., Plainfield, N. J 














Remember .. . 


AMERICAN CAMP WEEK 
May 1-8 


lt tt tt ed 
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News 
from Suppliers 


Septic Aide Protects 
Camp Sites 


Most camps are, of course, located 
far from city sewer systems, and must 
therefore use septic tanks for their 
waste disposal. This often leads to 
problems of clogging and back flow. 

Septic Aide, a product of Circle Re- 
search Laboratories, Inc., has been de- 
signed to solve just these problems, to 
insure a sanitary, odorless camp site. 
It is a powder-like substance, packed 
in envelopes, six to a box, and works 
by digesting and liquifying sewage 
waste. 

Septic Aide is not restricted to septic 
tanks; it may also be used in cesspools, 
kitchen drains, outdoor toilets and gar- 
bage dumps. 

The manufacturers are available for 
answering questions and advising on 
any waste disposal problems. They may 
be reached at 21 East 40 St., New York 
16. 


Breading Mix Useful 
in Many Ways 

Fan Sea Breading mix is a cooking 
mix designed to enhance the quality 
of preparation in the breading of sea- 
foods, meats, fruits, fritters and vege- 
tables. It may also be used as a roux 
for cream sauces, gravies and soups. 

Fan Sea is a blending of 15 ingredi- 
ents. Its use is said to seal in all nat- 
ural juices and flavors and ‘insure 
crisp and golden brown foods. Among 
the many features claimed by the 
manufacturers are shrinkage elimina- 
tion, less handling, no waste and no 
grease absorption. 

Fan Sea is distributed by R. C. 
Williams & Co., Inc., Tenth Ave., New 
York 1. 


New Name, New Label 
for Borden’s Glue 


Those who have. been using Bor- 
den’s Cascophen waterproof glue will 
icularly interested in its new 

¢ and new packaging design. It 
»w called “Elmer’s Waterproof 
_and has been prepared in five 
ranging from quarter-pint to 
sallon containers. 
ne glue still retains its qualities of 
‘anding outdoor exposure, cold 
soiling water, heat, mold and mild 
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ERVoIT) 


Vacuum Insulated 


HOT FOOD, SOUP and 
COFFEE CARRIERS 


BEGIN WHERE COOKING 
KETTLES AND COFFEE 








DIRECTORS / 


Cut your operating 
budget with AerVoiDs. 
Save Labor! Save Money! 


Save time. Expedite your feed- 
ing operations with AerVoiD 
Portable Vacuum Insulated hot 
food, soup and coffee carriers. 


Cook meals hours in advance 
of service like institutions do. 
Store in AerVoiDs. Release 
kitchen help for other duties. 
Eliminate much last-minute meal- 
hour rush. Release cooking 
equipment for further produc- 
tion. 


AerVoiDs portability makes it 
possible to transport hot foods 


and liquids for field activities 


even miles from your kitchens 
. . . and have them Hot when 
you're ready to serve, IN- 
DOORS OR OUTDOORS! 


AerVoiDs vacuum insulation keeps cold 
foods cold as well as hot foods hot 
. . « SAVES ICE! 

Variety of sizes to service a few or 
hundreds. No installation . . . ready 
for service as soon as unpacked. Highly 
sanitary . . . made entirely of stain- 
less steel. Built-in durability to stand 
up under rough usage. 





Thousands in daily service from coast 
to coast amongst institutions, hospitals, 
industrial plants, schools, caterers, 
many large government and commer- 
cial feeding operations. 


Write for illustrated catalog circular 
“CM” and low factory-to-camp prices. 


VACUUM CAN COMPANY 


19 SOUTH HOYNE AVENUE 


CHICAGO 12, ILLINOIS 
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Essential Factors in the 
Success of Your Camp’s 
Leathercratt Programs 





DEPENDABLE QUALITY 


Leathercraft is our only business. We handle only top quality leathers 
and supplies. We cut our own lacings and kits to insure uniform 
satisfaction. 
WIDE VARIETY 

Our stock is the largest and most comprehensive in America, every- 
thing from easy-to-assemble kits for beginners, to leathers, tools, and 
supplies for the most advanced leatherworkers. Complete line of 
instruction books. 


PROMPT SHIPMENT 


You are assured of receiving your leathercraft projects and supplies 
when you want them. We make shipments, complete, the same day 
we receive your order. 


Start Planning Your Leathercraft Projects Now! 
SEND FOR FREE CATALOG 


Our latest illustrated catalog is a storehouse of prac- 
tical and attractive Leathercraft ideas to meet the needs 
of all camps of all types, from young children to adults. 


J. C. LARSON CO. 


£..£,.$2880" COmpant Dept. 3717 
# 820 S.. Tripp Ave. Chicago 24, IIl. 




















Write Today For 


your FREE CRAFT 
Inventory Control Sheet / 


Opens into a huge page to keep your year’s 
inventory records at a glance. It’s easy to 
Use! Easy to Read! Easy to File! 


for new CRAFT PROGRAM ideas 


consult our CATALOG of HANDICRAFT SUPPLIES 


It’s available to you without charge . . . Just write for it. 


CLEVELAND CRAFTS CO. fu ius* 
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BROWNLEE 


Sectional 


LOG CAMP BUILDINGS 


Easy to Erect, 
Saving Labor Cost 


Shipped in sections, with 
doors and windows installed; 
easy to erect. White cedar 
logs, pre-treated. Impervious to moisture. Termite resistant. Factory caulked . 
windproof. Kiln-dried splines. Send for catalog showing a typical lodge. 





Se * 





UNIVERSAL HOMES & WOOD PRODUCTS, Inc. Write fo: 
Successors to The Brownlee Co. | 
3502 GUARDIAN BLDG. DETROIT 26, MICH. CATALOG 














acids. It is particularly useful in camps 
for boats, outdoor furniture and sports 
equipment. 


Packaged Raft 
Suited for Camps 


This is an item worth looking into 
for those who will be needing a new 
raft for their waterfront this year. 

It is a “packaged” raft, introduced 
by Ballard Systems, and called the 
“Bal-Craft Raft.” It is shipped ready 
for assembly and launching by one 
man. 

The raft deck is topped with skid- 
resistant white canvas. Other safety 
features include rounded dock cor- 
ners and edges, nail-free and splinter- 
free surfaces. One plated ladder is at- 
tached to a corner; other ladders are 
available. 

The Bal-Craft comes complete with 
welded steel understructure and four 
steel drums. Other sections and addi- 
tional drums are available for en- 
larging the raft. 

Further information may be ob- 
tained from Ballard Systems, Box 60, 
Buchanan, Mich. 


Monroe Company Offers 
New Catalog, New Product 


Now available to camps and other 
organizations is the 32-page, 1954 
catalog issued by The Monroe Co., 
makers of folding banquet tables. 

The new catalog features the Mon- 
roe DeLuxe Folding Pedestal Banquet 
Tables, and devotes several pages to 
full-color photos of these tables show- 
ing the attractive color finishes of the 
tops. 

Also included in the catalog is a de- 
scription of Monroe’s new product—an 
all-steel transport-storage truck. The 
truck is designed to transport and store 
folding tables and chairs easily and 
quickly. 


The new catalog is available to’ 


camp directors from The Monroe Co., 


171 Church St., Colfax, Iowa. 


Steel Basketball Net 
Makes a Hit 
Here’s the answer to those frayed 
basketball nets which often detract 
the neat appearance of your out- 
court. It is the new JayFro Steel 
in Basketball net. This metal net 
iaranteed for three years against 
veather, wear and tear, breakage, 
ching, tangling, and shrinking 
¢ ripping. In appearance, it is just 
the conventional net. 
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The nets are made to regulation 
size, easy to install, and usable both 
indoors and outdoors. Orders may be 








made through JayFro Athletic Sup- 
ply Co. P. O. Box 1065, New Lon- 


don, Conn. 


Buying Guide Offered 
by Colgate 


The Colgate-Palmolive Co. has pre- 
pared a new 1954 Handy Soap and 
Synthetic Detergent Buying Guide. 
The compact volume gives a complete 
resume of the entire Colgate-Palmo- 
live line of industrial products. It in- 
cludes toilet cake or bar soaps, syn- 
thetic detergents, cleansers and a vari- 
ety of industrial bulk products. It rec- 
ommends use and gives packaging 
sizes and other information. 

The Guide also invites bulk soap 
users to consult the company’s large 
technical staff. Chemists and engineers 
will discuss without charge individual 
soap application problems. 

The 1954 Handy Soap Buying 
Guide is free, and copies may be ob- 
tained by writing the Industrial Dept., 
Colgate-Palmolive Co., Jersey City 2, 
N. J. 


Get It 
While It’s Hot 


Do you know what a Hot Chili 
Cone is? Well, it’s a good portion of 
Silver Skillet chili con carne with 
beans, ladled into a crisp salted Eat- 
It-All cracker cup especially created 
for the Chili Cone. For easy prepara- 
tion and serving of the tasty morsel, 
the Helmco-Lacy Automatic Food 
Warmer is available. 

Although all campers would go for 
the treat this trio creates, it might a!s: 
be a wonderful innovation for niin 
camp canteens which offer such foods 

Information on all products invo!\: 
may be had by contacting Silver Ski! 
let Brands, Inc., P. O. Box 216, Sko'ic. 
Ill. 
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“Institutional Size" “ ; vay 
Foods Are Ideal 
for 


CAMP FOOD SERVICE 





* Everything the Camp Kitchen needs from 
SOUPS to DESSERTS including Cake Craft mixes. 
Handy Cost-per-Serving Chart free on request. 


TRAIL PACKETS 


Buy them as individual menu items — over 20 varieties, each 
serving 4. 


Buy them as MEAL UNIT TRAIL PACKET KITS — 6 different 
complete meals for 4. 


AD. SEIDEL & SON INC. 


1245 W. DICKENS AVENUE 
CHICAGO 14, ILLINOIS 





102 Franklin Street, New York 13, N. Y. | 

















c A M 2) 


2>CAFIGISCO— 


flock pmbossed 


CAMPWEAR 


¢ sweat shirts « jackets 
ehead scarfs hats 


«felt emblems 


\ 


Write for catalog to... 


STYLECRAFT MANUFACTURING CO. 


717 Sycamore St., Cincinnati 2, Ohio 


me 


Summer is A-comin’ In... 


and so is S.A.I. 
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A Real Camper's Craft. 
All types of kits for 
American Indian Crafts. 
Also 
Curios and Souvenirs. 
For past 25 years. 


Send for complete 
catalogue 












Dept. 
107 


155 Lexington Ave., New York 16, N. Y. 
Tel. MU. 3-2635 











Direct Prices To 
Camps, Schools, 
Churches and 
All Organizations 
Write for Catalog 

and Discounts 






12 FOLDING TABLES 





ON MONROE TRUCKS 
STACK ONLY 29” HIGH 


THE “Monroe. COMPANY 





471 CHURCH STREET . « » « COLFAX, IOWA 


1954 National Convention Report 











LOW PRICES ON 
CAMP SUPPLIES 


Place one order for all camp and trip 
equipment. Save time and expense to 
get the best and most durable camp 
supplies. 


e Tents & e Lamps & Stoves 
Tarpaulins e Sleeping Bags 

e Bedding & Mattresses 

e Cots e Flashlights 

e Mess Kits e Knapsacks 


Write today for catalog and prices. 


I. GOLDBERG & CO. 


429 Market Street Philadelphia 6, Pa. 











KEN-KAYE KRAFTS CO. 


COMPLETE 
SUPPLIES 





Electric Tools 
Leathercraft 
Minor Crafts 
Model Crafts 
Woodenware 
Metalcraft 
Motor Tools 
Whittling 
Drafting 
Painting 

‘ARN [ Drawing 

a EE NN Pottery 

ay ? zits Felt 











WASHINGTON ~— STREET 
NEWTON 65, MASS. 


1277 
WEST 
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From a Special Session 


Kitchen Clinic for Camp Directors 


By GerorcE FAUERBACH 


T IS RECOGNIZED that a camp’s 

food service holds a most important 
place in camp life. This is true from 
the viewpoint of the camp operator as 
well as the camper. The camp oper- 
ator realizes that the expenditures for 
food and supplies, plus the cost of 
labor involved in the operation cf 
kitchen and dining room, represent a 
very large part of the camp’s expenses. 

How much of the camp’s budget 
should be allocated to the food service 
department? This, of course, would 
depend on the standards relative to 
quality, size of portions, etc., but I 
think that a fair estimate could be 
made by using a figure of $10 per 
week per person served. This amount 
should cover cost of food (approxi- 
mately 60—70%,) labor (approxi- 
mately 15—25°%,) and other direct ex- 
penses, such as heat, light and power, 
cleaning supplies, paper supplies. (5— 
15%.) The large camp should show 
lower percentages in labor and di- 
rect expenses. 

One of the first steps that must 
be taken is the explanation and defini- 


tion of the objectives of the camp - 


to the key personnel responsible for 
food service operation. Then the Stew- 
ard or Chef-Steward should be pro- 
vided with certain operating standards 
which he must abide by. Standards of 
quality, sanitation, service, portions 
must be determined, as well as budg- 
etary limits within which the stew- 
ard must operate. Without such stand- 
ards food service will be inconsistent 
and the steward left with no guide 


posts. 
The kitchen staff is the key to a 
successful food service. There are 


many factors which will determine the 
make-up of a camp kitchen staff. 
Location of camp, salary structure, 
working conditions, availability of 
competent workers are some cf the 
considerations which will affe: 
stafing problems. 

Based on my experience, | 
strongly recommend hiring of 
or school food-service worker 
possible. This arrangement 
works to the advantage of mana; 
and worker. It provides the worker 


with full employment, and manage- 
ment will usually find this type of 
employee more responsible and de- 
pendable and also more likely to re- 
turn to camp the following season. 
Labor turnover is always expensive. 


The steward should plan his work 
schedules based on preparation, sanita- 
tion and service. A job analysis should 
be made covering the duties and re- 
sponsibilities for each position. 


The steward, in setting up his crew, 
has a number of tools and checks 
he should use. First, there will be a 
budget limitation. Using the same 
figure of $10 per week per person, 
we arrive at a payroll allowance of 
$150 to $250 per week for a camp 
serving 100; or $300 to $500 per 
week for a camp serving 200. The 
payroll and direct expenses percent- 
ages should become lower as the num- 
ber of campers increases. 


Another helpful procedure is to have 
a floor plan drawn to scale of the food 
preparation, storage and service areas. 
Then fill in the various service stations 
with the required personnel for the 
service of each meal. Using this chart 
with a table analysis showing work- 
ing hours and duties of each employee 
and a normal day’s production figures 
will enable you to visualize each em- 
ployee in the kitchen and how he 
is engaged at each hour of the day. 


How many cooks are needed? Let 
us hope that each of you is fortunate 
enough to get at least one. In smaller 
camps (up to 150) usually the most 
efficient arrangement is to have a com- 
bination cook and baker with a helper. 
Above this basic minimum, one work- 
ing cook to each 200 should be sufh- 
cient. 

When is a full time baker needed? 
Each group will have slightly differ- 
-r* conditions but a flexible limit that 

tht be applied is to assign other 

ies to a baker in camps under 

A baker needs some assistance 

a camp serving over 550. A simple 

-ck on the value of a baker is to 
‘yure his weekly production at sales 

‘ue. Then determine his labor cost. 


“his should be no higher than 18° 
Camping Magazine, April, 1954 





Cv tad fi we 


~ CC Oe = SS a @& 








Books You'll Want 


To Know About 


A Department Conducted by Prof. Charles Weckwerth, Director of 
Recreation and Camping, Springfield (Mass.) College 


Modern Volleyball 
AutuHor: Curtis Ray Emery. 
PusiisHER: The Macmillan Co., 60 

Fifth Ave., New York 11. $2.95. 
Reviewer: Charles P. Erdmann, 
~ Camp Voyageur, Ely, Minn. 

This new, extremely well  or- 
ganized handbook on_ volleyball is 
“modern” in the best sense of the 
word. It is not only a presentation of 
the subject from the standpoint of 
history and theory, but a compre- 
hensive study of the game from every 
conceivable angle of technique and 
skill. It is particularly well adapted 
for use in camp because it discusses 
extensively: (1) rules, (2) plays, (3) 
techniques, and (4) coaching. (This 
latter point is a new approach in the 
literature on volleyball.) 

Both the novice and the skilled 
player have much to learn from Mr. 
Emery’s extensive and detailed dis- 
cussion. It is written for all ages and 
for boh men and women. There are 
many practical suggestions to im- 
prove the playing of the sport and 
anyone who introduces Mr. Emery’s 
ideas into his camp program will cer- 
tainly promote keener competition. 
And, as a game for a large group of 
players, volleyball offers an often un- 
realized opportunity for pleasure and 
physical development. 


Summer Programs on 
California Playgrounds 
PuBLIsHER: State Printing Office, 

Documents Section, 11th and O Sts., 

Sacramento, Calif., 75¢. 
Reviewer: Herbert Sweet, 

Farm Camps, Carmel, Ind. 

“Summer Programs on California 
Playgrounds” is an invaluable guide 
for leaders of children’s activities. Pre- 
pared by the State of California Rec- 
reation Commission it should be in 
the library of all camp _ progiam 
people. 

Here is guide which provides }: 
ful material for groups of variec in- 
terests, offering aids for a rich 
versified program. Chapters on ro 
gram planning and _ evaluation, 
ganization, financial support, lesde 
ship, and play areas are useful in ove: 


Acorn 
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all planning. Additional chapters on 
detailed methods of presenting games, 
storytelling, dramatics, music, hand- 
crafts, and social activities are rich 
with materials for the beginning 
leader. It also has _ stimulating 
“tricks” for the seasoned director. 

Other sections give suggestions for 
providing a day camp _ program 
where children can have experience 
with nature and out-of-doors fun on 
a day-to-day basis. Special events such 
as pet shows, bicycle days, and com- 
munity wide tournaments are offered 
to interest the public as well as the 
children. 

A sample week’s programs as well 
as a sample summer program gives 
a spring-board for groups beginning 
summer community activities. 

One of the most valuable aids is the 
list of references at the end of each 
chapter. I was very much impressed 
with the thoroughness with which this 
bibliography was assembled. These re- 
ferences alone would be worth the 
small cost of this guide. There are 
also many clear and helpful drawings 
to illustrate games, crafts, and _pro- 
gram aids. It would be a help to any 
director. 


Indian Hand Crafts 
PusuisHerR: Bureau of Indian Affairs, 

Superintendent of Documents, Wash- 

ington, D. C. 

Reviewer: Barbara Ellen Joy, The Joy 

Camps, Hazelhurst, Wis. 

There is scarcely a camp which does 
not include in some phase or other of 
its program the lore of the American 
Indian. Dancing, music, legends and 
stories and crafts are probably the 
most common of these pertinent ab- 
sorptions into our camp life. We think 
it is important that all these activities 
should be done as nearly as possible 

ordance with the true and proper 
in way. Too often costumes, for 
ince, are completely fantastic when 
ould be much more effective and 
tainly more educational if they im- 
real Indian designs, colors, and 
g customs. 

ne excellent source of authentic 

crafts is the nine-pamphlet 


* e & + * * * * « J «© 
Direct from the West 
Save money by buying direct from us. 
We furnish fine saddle horses — ideally 
suited for... 
CHILDREN’S CAMPS .. . 
ADULT CAMPS... 


SCHOOLS ... 
RIDING ACADEMIES. 


For information, write: 


CLAUDE NEET 
PAWNEE SALE CO. 
PAWNEE, OKLAHOMA 


HORSES 











Craft 
‘ariloe. | Classes 


Decorate burnt wood etchings, 
glorified glass, pre-designed 
sketching boards, glass etching 
materials, etc. Many projects for 
summer camps. 


THAYER & CHANDLER 


Dept. C 910 Van Buren, Chicago 7, Ill. 

















T E N T S CANVAS GOODS 


yg POWERS 





COVERS — TENT FLYS 
FOR CAMPING 
WRITE FOR INFORMATION 


6 














PICTURE POST CARDS 
PICTORIAL FOLDERS 


Reproduced From Your Own Photos 


More Camps than ever know that Picture 
Post Cards play a vital role in Camp 


Ul oliah ae No other medium attracts such warm 


personal interest. 


FOR PUBLICITY! FOR PROFIT! 


Send for free folder MC 


ARTVUE POST CARD CO. 


225 Fifth Ave. New York 10, N. Y. 














does the fog you use kill the pest--- 
or just look best? 


YOU CAN DEPEND ON TIFA TO RID YOUR CAMP OF INSECTS 


Tifa Insecticidal fog gets a kill where 
other methods fail! That’s why hundreds 
of modern camps depend upon it... to 
rid their premises of flies, gnats, mos- 
quitoes and all insects. Tifa was first in 
the field and conclusive tests have proved 
it best! 





Write for full information now, and be 
ready to keep your campers happy, well, 
and on your rolls the entire season. 








TODD INSECTICIDAL 
FOG APPLICATOR 


Carrying Underwriters’ Listing Seal 


Name of “Custom Fogger” nearest you 
sent upon request. 


COMBUSTION EQUIPMENT DIVISION 
TODD SHIPYARDS CORPORATION 


81-16 45th Avenue Elmhurst 73, N. Y. 











UNSINKABLE BALSA WOOD FLOATS 
FOR FRESH OR SALT WATER 


Completely Assembled, Never Will You Buy Such Value 
Ready to Place on Water For So Little Money! 


= fs ——— 25 person capacity, 10’ x 5’ x 12’. Approx. 300 Ibs. 
a y 


Gov’t. surplus. Approx. Gov’t. cost $200. Limited quan- 
tity, order today. ONLY $30.00 


50 person capacity, 12’ x 7’ x 15’’. Approx. 600 Ibs. Ap- 
prox. Gov’t. cost $300. A real buy at ONLY $40.00 


Weather worn aboard ship, but never used. 
Immediate Shipment. 


Assortment of Larger Type Rafts on Display ALL SIZE TENTS ON HAND 
Write for free listing on all size electric generating plants 
Send Check or Money Order to 


ROCKAWAY SALES CO. 


Box 544C Route No. 46 Rockaway, New Jersey 
Free Circular on War Surplus Bargains and Camping Equipment 


CAMPERS’ ezrcouatized PLAYHATS 


Your Camp Name Embroidered on Every Hat 


The MAGNOLIA — A jaunty, nicely 
tailored crew hat of fine quality 
twill. Red-white, navy-white, forest 
green-white; also solid red, navy, 
wig green, white, pale blue denim. 

The ADMIRAL — Popular model 


~: ' ree So 





Freight charges collect. 

























visor cap in twill. Solid red, navy, ems orehiine 
green, white, pale blue denim. Solid - we 
colors only. 


Sizes: small, medium, large. 





For campers “fun in the sun”’ Use 
as official hat or place in camp 
store. For boys and girls. Price to 
camps: $10.80 per doz. Send for 
sample (enclose 50c for handling) 








Magnolia Admiral 
The PLAYHATS CO., Box 68, Revere 51, Mass. 


Address—July and August: 293 Commercial St. Provincetown, Mass. 








56 


series “Indian Hand Crafts” published 
at low prices. Each pamphlet also con- 
tains a portfolio of designs of the par- 
ticular tribe. These pamphlets, as well 
as Indian life graded readers and 
pamphlets on the life and customs of 
various tribes, and Indian records and 
films, are described in a free pamph- 
let “Know the Truth about the In- 
dians,” issued by Haskell Institute, 
Lawrence, Kansas. The Gift Caravan, 
price list of the American Museum of 
Natural History in New York City 
also lists records, books, puzzles, prints 
and films about our American Indians. 


The Family Fun Book 
AvutuHor: Helen and Larry Eisenberg. 
PuBLIsHERS: ‘Association Press, 29] 

Broadway, New York 7, $2.95. 
Revi—EwER: Charles P. Erdmann, Di- 

rector, Camp Voyageur, Ely, Minn. 

Perhaps a_ generation ago there 
would have been no need for a book 
called “The Family Fun Book,” but in 
this era when all sorts of activities 
and organizations are competing for 
the interests of each and every mem- 
ber of the family, there is a real neces- 
sity for a handbook designed to make 
easier the gathering together of the 
component parts of the family unit 
. . . for enjoyment, for fellowship and 
for improvement. 

If, as the authors say, the family 
is still the “bulwark of democracy,” the 
“seat of primarly learning” and the 
“hope of the race” it is time, as good 
Americans, as well as good parents, 
that we put constructive effort in pre- 
serving our “togetherness and own 
good times.” For in the family is 
still the foundation of that all impor- 
tant “feeling of security” ... a cer- 
tainty that is founded on a deep 
religious faith. 

The authors proceed with complete 
details for “family fun.” There are 
suggestions for activities at home, in 
the yard and on planned trips. There 
are hobby suggestions . . . for he who 
can work with his hands is usually 
a well adjusted member of society. 
There are games which can be played 
at all agé levels—within the family 
and within the other groups of ‘which 

mbers of the family are a part. 

Anyone interested in recreation will 

at to read “The Family Fun Book.” 
.» a member of a family we can use 
1s practical suggestions (both at home 
and in other activities) to bolster the 

iolesome leisure time uses which 

id for a healthy, democratic society. 
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CLASSIFIED ADVERTISEMENTS 


HELP WANTED 


COUNSELORS. Midwest private boys’ 
camp seeks additional experienced 
staff. General, crafts, waterfront, sail- 
ing and canoeing, tripping with cook- 
ing know-how; Village Director with 
programming experience. Give com- 
plete details in first letter. Write Box 
129, Camping Magazine. 


PROGRAM DIRECTOR — for camp 
near McHenry, Illinois. Excellent ac- 
commodations. Write Italian Welfare 
Council, 20 East Jackson Blvd., Chica- 
go 4, Illinois. 


CAMP FOR MENTALLY retarded 
children needs personnel. Write de- 
tails Director, Camp Waterford, R.F.D. 
No. 1, Oakdale, Conn. 


COUNSELORS. CAMP CRAFTS and 
TRIPS. Boating and canoeing. Athlet- 
ics. Tennis. Arts and crafts. Vermont 
girls’ camp. Write Box 159, Camping 
Magazine. 


CAMP DIRECTOR—EXPERIENCED 
— All phases of camping, program- 
ming, administration. Married. Christ- 
ian. Interested in individual’s develop- 
ment. Write Box 158, Camping Maga- 
zine. 


FOR SALE 


FOUR ACRE ISLAND Lake Michi- 
gan. 11 room stone and shingle house 
needing repairs. Large pump and tool 
house. Pump and pressure tank. Ice 
house. Write Box 150 CAMPING 
MAGAZINE. 


CANADIAN (ONTARIO) CAMP prop- 
erty on the north shore of Lake Mis- 
sissagua, Highlands of Catchacoma, 
120 miles from Toronto. 40 miles north 
of Peterborough. Fully equipped for 
immediate operation. Fourteen build- 
ings including main dining hall. Per- 
fect setting with sand beach. Write 
Bert Green, Camp Woapak, 2837 Yonge 
Street, Toronto. 


NORTHERN WISCONSIN CAMP 
SUITABLE FOR BOYS OR GIRLS 


Property on chain of 27 connected 
lakes, sand beach; about 25 acres of 
beautifully wooded, virgin timbered 
land; buildings modern in every re- 
spect; main lodge and six cottages; 
can accommodate at least 100; may 
be purchased on terms, if desired. 
For further details, write the owner, 
JOHN E. MCKENNA, 630 FIRST 
AVENUE, ANTIGO, WISCONSIN. 


DELIGHTFUL CAMP SITE ON sec- 
tion Nebraska green, rolling sandhills 
by Niobrara River where artifacts 
found and wild game abound. 42f0 
East Iliff, Denver 20, Colo. 


ADIRONDACK CAMP on big 

surrounded by unbroken fore: 
State Park guaranteeing iso-« 
Buildings, tents, boats and other 

ment. Write Box 160, Camping 

zine. 
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COUNSELORS. Wah-kon-dah, non- 
sectarian private boys’ camp on the 
great lake of the Ozarks in Missouri, 
has consistently grown each year and 
is looking for additional staff mem- 
bers seeking permanent summer jobs. 
Excellent pay to start, with good pos- 
sibility for advancement to Depart- 
ment Heads. Also looking for Jewish 
staff member from Chicago with fol- 
lowing. Write Ben J. Kessler, Rocky 
Mount, Mo. 


WANTED. COLLEGE STUDENTS 
with experience in campcraft, nature 
lore, music and dramatics, in addition 
to being counsellor to small boys. Must 
have excellent character references 
and good experience. Camp Ernst op- 
erated by Covington YMCA, Coving- 
ton, Kentucky. 


WANTED. EXPERIENCED COL- 
LEGE student or school teacher cap- 
able of directing program and being 
assjstant camp director in camp of 
150 small boy campers. Would need to 
have excellent character references, 
skills in various phases of campcraft. 
Five weeks’ work. Camp Ernst operat- 
ed by Covington YMCA, Covington, 
Kentucky. 


POSITION WANTED 


YOUNG EXPERIENCED WOMAN so- 
cial worker. Desires year round posi- 
tion with group work agency operat- 
ing summer camp. Three years’ camp- 
ing administration. Group and case 
work experience. Box 344, Camiilus, 
N. Y. 


POSITION WANTED MALE 


YOUNG MAN, AGE SIXTEEN, 
Friends’ high school junjor, six years’ 
(summers) New England camping, 
fishing, sailing experiences. Expert at 
fly-tying, has participated in work 
groups. Desires 7-10 weeks’ work suit- 
able to experience. Salary secondary. 
Write John Wolf, Meetinghouse Rd., 
Jenkintown, Penna. 


ADMINSTRATION TEACHER 34, 
B.S.,, Ed. M. wants long term con- 
nection with established camp as As- 
sistant to Director with possibility of 
directorship in future. New England; 
New York. Experienced in camping 
and progressive education. Write Box 
151, Camping Magazine. 


SIOUX INDIAN LORE SPECIALIST, 
and assistant, available evening camp 
programs. Dances, demonstrations, 
folklore, full regalia. Inquire bookings: 
RED DAWN, 1018 South First Avenue, 
Sioux Falls, S. D. 


FOR RENT 


Ls CELLENT CAMP, LOCATED in 

“ocono Mountains of Pennsylvania, 
yr cent from August 21 through 30. 

Accommodates 140 campers plus staff. 
‘i.e Earl Armstrong, 45 Bleecker St., 
wark, N. J. 
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FOR SALE OR RENT 


FOR LEASE 1955 with option to buy. 
Camp Cherokee for boys on lovely 
Lake Burton, 100 miles from Atlanta. 
Successfully operated thirty-two sea- 
sons under one ownership. For in- 
formation write The McConnells, 
Camp Cherokee for Boys, Clarkes- 
ville, Georgia. ! 
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That’s what they call the Silver Skillet 
selection of *22 prepared, ready-to-heat- 
and-serve canned meat entrees with the 
**Come-Back-Again’’ appetite appeal. 


For fast, tempting hot meals just as they come from the 
can or ready for instant use in fabricating your own favor- 
ite recipes, Silver Skillet menu genius eliminates menu 
monotony. 

Idéal for mass feeding operations—large or small. Pro- 
vides perfect quality and food cost control. Requires no 
storage refrigeration. Eliminates guesswork, fuss, bother 
and shrink. Cuts waste and leftovers to a minimum. Always 
ready for instant’ use when needed as needed. 

Available in No. 10, 50 0z., 30 0z., individual and shelf 
wizes. Write for name of Silver Skillet distributor in your 
urea and for free copy of “Silver Skillet Kitchen of Meals- 
in-Minutes:”’ 

Silver Skillet Swiss Steak. Tender, lean slices of beef cut about 
one-half inch thick in delicious gravy. Ideal for service 
as Swiss Steaks with Egg Noodles or for Steak Sandwiches. 
Other Serving Suggestions: Can also be used for Pot Roast, 
Yankee Pot Roast or Beef a la mode. 

Cost: Steaks figure approximately 28c for a 3-oz. serving. 
30-oz. can provides 6-7 servings. Gravy, of course, at no 
extra cost. 

Silver Skillet Cubed Beef in Gravy. Tender, lean (one-inch) 
cubed cuts of beef in delicious gravy for complete dinners or 
plate specials. 

Serving Suggestions: Ideal as it comes from can for Beef 


Cubes and Egg Noodles and ready in minutes for Beef Tips 
with Mushroom Sauce, Beef Pot Pie, Beef Stew and Hun- 


garian Goulash. 


*The Silver Skillet Kitchen of Meals-in-Minutes 

Corned Beef Hash Sliced Pork in Gravy 

Chili Con Carne with Beans Cubed Beef in Gravy 

Chili Con Carne without Beans Cubed Pork in Gravy 

Beef in Barbecue Sauce Cubed Corned Beef with Beans 

Pork in Barbecue Sauce Beans with Sliced Franks 

Beef Chop Suey Chili Beans in Hot Chili Gravy 

Sliced Beef in Barbecue Sauce Beef in Gravy 

Sliced Pork in Borbecue Sauce Beef Sandwich Spread 

Sliced Beef in Gravy Cocktail Franks in Barbecue Sauce 
Beef Stew + Spanish Rice » Pork in Gravy + Swiss Steak 














P.O. Box 216 


SILVER SKILLET BRANDS, Inc. 52: 


58 





1954 National Convention Report 





Banquet Headliners in Picture 


the beginning... 





Pictured above, just before the first general session are: 
Allen Cramer, General Chairman of the Convention; Cath- 
erine Hammett, ACA President; and Dr. Buell Gallagher, 
President, City College of New York, who delivered the 


opening address. 





and the end. 





Head table guests at the closing convention banquet in- 
cluded Allen Cramer; Catherine Hammett; Dr. Arthur 
Selverstone, co-chairman, Program Division; Dr. Houston 


Peterson, Chairman 


Rutgers Universit 


of 
guest speaker for the evening; and 
san, Program Division. Dr. Peter- 


Herman Bear, cna? 


son appealed 0 de: 
menial growi: 
effective closing | 

of their simila 
were turned 


candlelight— beautt} 


convention to Ga 


the Department of Philosophy, 


' to place more emphasis on the 
‘s, rather than just physical. The 
following reminded many present 


at the closing of camp. All lights 


vone sang “Auld Lang Syne’ by 


close to the “Biggest, Best” ACA 
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